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GUIDANCE NOTES

(to accompany the Content Code)
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Rule 3: Crime
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Rule 5: Accuracy and Impatrtiality
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INTRODUCTION

Why we have published The Guidance Notes

The Creative Media Authority (“the CMA”) Guidance
Notes have been drafted to accompany the Content
Code (“the Code”). They are provided to assist
licensees in interpreting and applying the Code. The
Guidance Notes should not be read in isolation but
within the context of the Code. Whilst they do not and
cannot cover every situation licensees might encounter,
they should be used by licensees to assist them in
making sensible editorial decisions about the content
they disseminate.

The Guidance Notes should be considered in relation to
all content irrespective of how it is disseminated
although a number of the examples provided are
platform specific (i.e. only relative to print or only
relative to audio-visual content).

The CMA will, from time to time, review the Guidance
Notes and make revisions or amendments where
necessary and will act according to its duties specified
in Abu Dhabi Law No. 8 of 2022 relating to the Creative
Zone and its powers under the Licensing Regulations
2016.
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* CREATIVE MEDIA AUTHORITY

RULE 1: THE PROTECTION
OF CHILDREN

The legal age of maturity in the UAE is eighteen but
children under the age of fifteen are considered more

vulnerable than those between the ages of sixteen and
eighteen. However, licensees should acknowledge that

all children in the audience require care and

consideration regarding the type and nature of content

that is disseminated.

RULE 1.1: LICENSEES MUST TAKE
APPROPRIATE STEPS TO PROTECT
CHILDREN FROM CONTENT THAT IS

UNSUITABLE FOR THEM. LICENSEES MUST:

(@) not disseminate content that is unsuitable
for children in or around content made for,
or aimed primarily at, children; and

(b) ensure that the transition to more adult
content is not unduly abrupt. Where it
might be necessary to do so, warnings
and/or information should be provided.

This Rule addresses all content irrespective of whether
it has been specifically made for children and/or young
people. It requires licensees to satisfy themselves that
disseminated content is suitable if children are likely to

be in the audience.
DEFINITION OF APPROPRIATE STEPS

The CMA recognises that the public has the right to
expect content covering a range of different subjects.
However, licensees must balance the right of the
audience to access and receive a variety of subject
matter against the obligation placed upon them to
protect children from harmful content. “Appropriate
steps” includes but is not limited to:

e placing or scheduling content that is unsuitable
for children appropriately, in order to reduce the
likelihood that children will be exposed to it; and
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e providing adequate warnings/information about
content that is, or could be, unsuitable for
children before it is disseminated.

DEFINITION OF APPROPRIATE SCHEDULING:

Licensees disseminating linear audio-visual services
should consider the intended audience and general
audience expectations (particularly the expectations of
parents with children in the audience) when making
scheduling decisions. It is important that the transition
from family or children’s content to more adult content
and themes is not unduly abrupt. Content aimed at an
older audience (i.e. excessive or realistic violence and
aggression, sexual behavior including sexual violence
and offensive language), should not be scheduled
adjacent to family or children’s content because it
could significantly increase the likelihood of exposing
children to offensive and harmful content.

DEFINITION OF ADEQUATE WARNINGS:

In addition to scheduling content appropriately, any
significant or abrupt (and therefore unexpected)
changes in the nature of content (e.g. from family-
oriented content to more adult content) should be
clearly signposted by providing clear information to the
audience before it is disseminated. Audiences can
often become offended if no indication has been given
to them when a significant change in the type of
content occurs.

RULE 1.2: CONTENT THAT IS LIKELY TO
DAMAGE THE PHYSICAL, MENTAL OR MORAL
DEVELOPMENT OF CHILDREN MUST NOT BE
FEATURED IN CONTENT MADE PRIMARILY FOR
CHILDREN OR IN CONTENT THAT IS LIKELY TO
ATTRACT THEM IN SUBSTANTIAL NUMBERS. IT
INCLUDES:

@) material  condoning, encouraging or
glamorising the use of illegal drugs, the
abuse of prescription drugs, smoking,
solvent abuse and the use of alcohol;

(b) material depicting or describing violence,
whether verbal or physical, and/or
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dangerous behavior; in particular that which
might be easily imitable by children;

offensive language including swearing, racial
language and other forms of language used
to insult and harass particularly with regard
to bullying;

(€)

(d)

representation, discussion or portrayal of
sexual activity or behaviour, and nudity; and

demonstrations of exorcism, occult practices
and the paranormal

This Rule deals with content that is either specifically
made for and aimed at children or content that is not
necessarily made for them but which attracts them
nonetheless (i.e. in the case of television, this could be
a family entertainment programme in the evening
which is watched by children - particularly during
weekends, school holidays and during significant
events such as Ramadan).

(e)

Some of the following subjects could bring compliance
with the Code into question if included in content when
children are likely to be in the audience:

DRUGS, SMOKING AND SOLVENT ABUSE

Licensees should always consider the impact that
representations of the use of illegal drugs, the abuse of
prescription drugs, smoking, solvent abuse and the
use and misuse of alcohol may have on under-
eighteens in the audience.

The CMA does not expect that a licensee would
frequently wish to include material that condones,
encourages or glamorises the use of, or — where
relevant — abuse of, such substances. However, where
smoking occurs in older films (and cartoons) that pre-
date the knowledge that smoking is linked to cancer
and other diseases, then the editorial justification for
dissemination must be carefully thought through. The
historical context and the artistic integrity of the content
could, in some cases, provide adequate editorial
justification for it to be disseminated.

VIOLENCE AND DANGEROUS BEHAVIOUR
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Given the likely negative impact images of violence are
considered to have on children, licensees should
ensure that content containing violence, whether
verbal or physical, is not disseminated in content likely
to appeal to a high proportion of children. Any portrayal
of verbal or physical violence, or its after-effects, must
be editorially justified.

Children can be influenced by content and may
emulate potentially dangerous behavior. Licensees
should ensure that any dangerous behavior that could
be easily copied by children, is not in content made for
them or likely to appeal to them. Such behaviour
includes, but is not limited to:

e using domestic implements such as knives, or
other offensive weapons and substances (i.e.
household cleaning products) in a dangerous,
inappropriate or potentially harmful manner;

e the misuse of household items, such as
microwave ovens and tumble dryers (e.g.
children or adults playing with or in such items);

e playing in hazardous locations, such as on
railway lines or roads and particularly where the
dangerous consequences of such behavior is
not apparent; and

e stunts or dares involving, for example, speed or
heights.

In addition to the above, scenes or images of hanging
or the preparations for hanging should not be
disseminated in or adjacent to children’s content (for
further guidance relating to suicide in general and its
portrayal, please refer to the Guidance for Rule 2.3 on
page 17).

OFFENSIVE LANGUAGE

Licensees should not include offensive language in
content made for children or when children are
particularly likely to be in the audience.

Children enjoy a wide variety of music. However,
where lyrics in songs might cause offence, licensees
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should consider whether the context may increase or
mitigate the offence, and consider the possible use of
track remixes and appropriate editing. Please also see
the guidance for Rule 2.2 on page 11.

NUDITY AND SEXUAL ACTIVITY

Licensees should be aware that the exposure of
children to depictions or images of nudity and sexual
activity, or sexual discussions is incompatible with the
UAE’s cultural, social and moral standards. Licensees
therefore must not include images portraying sexual
behaviour and nudity or sexual discussions when
children are likely to be in the audience.

Particular care should be taken in relation to music
videos as these can frequently include sexually
suggestive content.

EXORCISM, THE OCCULT, THE PARANORMAL
AND MILD HORROR

This area is complex because what may be acceptable
[paranormal practice] to one person could be thought
of as occult and negative by another. However, it is
important to understand that the vulnerability of
children means that any content that includes occult or
paranormal practices should not normally be
disseminated when a significant number of children are
in the audience.

However, care needs to be taken in interpreting this
Rule. It does not, for example, automatically prohibit
films and dramas that might feature witchcraft (The
Wizards of Waverly Place and Harry Potter),
paranormal activity (i.e. Ghost Whisper) and mild horror
intended for a younger audience (the Twilight series of
films) which have been made for, are primarily aimed at,
and appeal to older children and young adults.
Licensees should judge the suitability of the content
against the composition of the likely audience and any
potential to cause offence.
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RULE 1.3: CARE MUST BE TAKEN TO PROTECT
THE PHYSICAL AND EMOTIONAL WELFARE AND
THE DIGNITY OF CHILDREN WHO TAKE PART OR
ARE OTHERWISE |INVOLVED IN CONTENT.
CONTENT INVOLVING CHILDREN THEREFORE
REQUIRES SPECIAL CARE AND PARTICULAR
REGARD TO THE FOLLOWING:

(@) consent is required from a parent or guardian
before children participate in content and,
where possible, the informed consent of the
child should also be obtained; and

(b) children must not be caused any distress or
anxiety by their involvement in content.

THE INVOLVEMENT OF CHILDREN IN CONTENT

Licensees need to make very careful decisions when
involving children in the production of content; central

to Rule 1.3 is the concept of “care”. It is for licensees to

decide the appropriate level of care, subject to the

individual circumstances in each case. The measures

taken to ensure compliance with the Code will vary
according to the content’s format and level of
participation required. Relevant factors include a

child’s age, maturity and capacity to make judgements
about participation and the consequences of doing so.

Some audiences can become offended if they consider

that children have not been cared for or have been

taken advantage of by licensees. It would therefore be
helpful, where appropriate, for licensees to refer to any

safeguards that were put in place to ensure the
emotional and physical protection of children (in
content that features them). For example, in a live

television programme that features child performers or

participants, licensees might consider whether the
audience watching or listening at home might
appreciate being informed that a child or children

involved are being well cared for and their needs have

been provided for. This is important because the full
range of measures put in place by licensees to
safeguard children will not always be apparent to the
audience.
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It is also important that licensees provide all staff
working with child contributors and performers with an
easily accessible source of information regarding child
safeguarding requirements. Depending on the
programme genre and the level of participation
involved, we strongly recommend licensees develop
internal guidelines for working with children, and that
all relevant production staff are fully aware of them?

PARENTS AND GUARDIANS

Parents and guardians may not be familiar with the
content creation process or have a full understanding
of the implications of their child’s participation.
Licensees are therefore advised to highlight both the
positive outcomes and those that might be negative (if
applicable) to parents or guardians in advance of any
child’s participation or contribution. This ensures they
have as much information as possible before the child
participates.

INFORMED CONSENT

From an early age children are capable of indicating
their willingness to participate in content. The
appropriate delivery of information to children about
the nature and likely consequences of participation (to
allow for “informed consent”) will vary according to
their age, maturity and capacity to understand.

For child participants, the Code requires that licensees
should obtain consent from a parent or guardian. The
nature of the content and the child’s role in it should be
communicated to the child and its parent or guardian in
their own language so that they fully understand what
is required [of the child] and the context in which it is
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1 For additional Guidance on the safe participation of children please see the CMA’s Guidelines on Safeguarding
Children document which is available to download from the CMA’s website
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going to happen. The written consent forms should SBl CGary (adati 1.3 sakal) G e cilal YD f Ll Gl )
also be translated into their own language. However, ) go 285 o 08y alaiU dually JaY) 48 sa oo
the CMA reminds licensees that obligations under Rule 055y 3 cala S Taa Sl YIS dlaS 4 e ddie
1.3 apply irrespective of such parental consent. Inthe 3, o) o salll AglSa) @l 8 Ly gla) Alic o3 Lulie
case of those unable to give informed consent, such as - caiadll
very young children or babies, extra consideration, e
including the potential need for suitable expert advice,

may be appropriate.

An adult is often seen by a child as an authority figure. 3> 3 «llal ALl Claals O“"M‘ Y dihll Lk L Le
As such, a child may find it difficult to contradict a A HLEalL Led ol jall lgall ) 31 A jlae B 4 graa Jaball
licensee’s suggestion to participate in general or to do g si Of T agall (e clls éf— d-'e e el il i ale IS
something specific. It is therefore very important that ald o Qi ae 5 Gl AiplSa) Jilall Ll (el yall cilgall
licensees make it clear to a child that they can say no REICUNL g BN
and will not be thought lesser of for having done so.

Where appropriate it is recommended that children are ;5. ;5380 il gleay QY & 35 bl Y1 ol 1)
given meaningful, child-friendly information on any o = S T

. . . Sl Lia Lol j Lu\;.a\ 4_1\

likely positive and negative consequences of i 2y e lhe pe @i e Sl I pa sl
T . . MJM\A&} e@-ﬂﬂ‘}ﬂé“—dy@éﬂj JAY\ AJJL.uAu

participation even after parental consultation and o Lyl | ‘

consent. Depending on age and maturity, it may be ?ﬁ"SJ Gy JJ“:‘ Jib¥l Ll ol Uf G588 o gl

difficult for children to imagine the long-term outcome ~ *& kil JUb1 () e ladl) Jul a0l 85 3l sl e

of their participation. It may help if this information is Gy ) ddla) B e e sty (Al (Opladl) aladiuly )

provided in terms appropriate to the child’s age. In Al S dua gl pad sl Clgall (ayat ol gl £ s
addition, the CMA suggests that where appropriate, WY 558 JOA alaiily (Gledall) GIGEN ) e dailia
licensees ensure that checks are made regularly A Laall Jadall dae ) )l paiad Glaszal

during production to ensure that a child remains willing
to participate.

Licensees are advised to form their own judgements
on whether a child’s participation is appropriate i.e.
they should not rely solely on the assurances of

usxs\s\udﬁw(,sésui@ua;ﬂ\u@\@mﬁus
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parents or guardians, particularly where vested 59“) At liany a¥) Gl G Aalss cola 315 JaY
interests may be involved (for example, parents urging Skl daal sl divajlae a2 pelihal Ja¥) ) «Jial s
a child, who is clearly reluctant, to participate in a Caatll 1 Jie ) L (Rne 3 () G5 ting agdY Alia
competition because the prize appeals to them). Such Ml 4t e 5 Y 53 S Gl gl Jaball (i g

behaviour can place significant stress on a child and
should be avoided.

As a general rule any incentive (or prize) for children to (oS Jlia Jilia JUilaS 6353 (s ) sl f o) L sac
participate - particularly in relation to competitions - 3 Jikl) e ga canlis o ‘umwudb_uu@ul;
should be proportionate to the age of the child. It would 5, cpalll ald s Aidd Ll i s adial

not be appropriate to offer an expensive adultitem, such ? J‘ L | 2 ué)l; Lial )\L U{;
as a car, boat or jet-ski as a prize or gift because it could M ‘-Agu”’“"s [Salars LY 8 3aS Anbe A3 ) )
add considerable pressure on the child to obtain it forits =+ s dadadl ey Bl (oY) sl lggle J puand) g

parents or risk thinking it has failed or disappointed 038 Jia paf Ol 5l selal Al Lle Juany ol dia 8 peida
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them. Experience has shown that offering such items as = ¢l cadl &idall Hhdll ol )5 (58 W Wle Jaladd 3 el

prizes to children runs the real risk of a child being

deeply upset that it has let its parents down.

RULE 2: HARM AND
OFFENCE

alal 033 40y Jakall

el g 3;’-@\‘1\ :(2) dala

RULE 2.1: CONTENT THAT HAS THE POTENTIAL
TO CAUSE OFFENCE MUST BE JUSTIFIED BY THE
CONTEXT...SUCH CONTENT INCLUDES, BUT IS
NOT LIMITED TO: OFFENSIVE LANGUAGE,
VIOLENCE, SEX, SEXUAL VIOLENCE,
HUMILIATION, DISTRESS, VIOLATION OF HUMAN
DIGNITY, TREATMENT OR LANGUAGE THAT IS
LIKELY TO PROMOTE PREJUDICE E.G. ON THE
GROUNDS OF AGE, DISABILITY, GENDER, RACE,
BELIEFS AND RELIGION (WITH PARTICULAR
REGARD TO ISLAM).

DEFINITION OF CONTEXT
Context includes, but is not limited to:

¢ the nature of the service as a whole;

Belua) ey ) Jaing (g3 (g gimall (55 ) e 2.1 33k
083 30 gY) (lamad) iy a5 daa) e pla ) Flaeal) JA12 T e
La (o T uald g Lania (s ginall 138 589 ¢(5 02
Lodind) Gl jlaall g ciiall g LAY i Seluy) 4 o
Aludy) dal Sl llgiil g gl g Y (odad) Ciiadl g
fiaall il Gay dilaaY) o8t Al AR gf e alaall g
3 Gl g Gaiadl G ol ABleY) g9y Cuall LS Jha
dag o Syl cpall L) B LaYL ) Al i colatinal)

NE

(laad) iy s
Sl e paisy ¥ g ey Glldl ()

(JSS darill dapl o

e the time or method of dissemination and the

likely composition and expectations of the
audience;
the cultural and social norms prevailing in the

areas or territories where the content is likely to

be received or accessed;

the degree of harm or offence likely to be
caused by the inclusion of the content;
other content adjacent to the published or
disseminated content; and

the extent to which adequate information about

the content is provided to the audience.

il i 5 Jatianal) S il g Cull g il A8y yla o a5
¢ ) sgan]

AJEY) 5 hliall L silud) dpelaial s L8EN el
(s sinall Leloay o Jaind Al

¢ sinall Cpacais 4t Jaiaal 3l 5l 63V laia
Osdiadl gginall gLl S gAY (s siaddl
¢ gl

sinall Jon ) seanll Lunliall o sheall 53 (530

For audio-visual services, context may also be

provided by the audience exercising informed choice

(i.e. through subscribing to particular content

packages, and the availability of encryption systems
and parental controls which can limit access to
premium paid-for content by children in particular).
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Members of the audience that pay to subscribe to
content generally exercise a greater degree of choice
(and control) as to the type and strength of content they
want to receive with a corresponding tolerance for
receiving stronger content as a result.

RULE 2.2: CONTENT THAT HAS THE POTENTIAL
TO HARM MUST BE EDITORIALLY
JUSTIFIED...THE = POTENTIAL FOR HARM
INCLUDES, BUT IS NOT LIMITED TO, CONTENT
THAT MIGHT ENCOURAGE THE AUDIENCE TO
BEHAVE IN A DANGEROUS MANNER WHICH
MIGHT CAUSE THEM, OR OTHER PEOPLE,
PHYSICAL, PSYCHOLOGICAL OR MORAL HARM

DEFINITION OF EDITORIAL JUSTIFICATION

Editorial justification is the reason the licensee has
made the content and its reasons for disseminating it,
e.g. content that:

e s appropriate for inclusion due to its creative,
editorial or artistic merit;

e exposes corruption or injustice;

e isincluded as factual reporting; and

e s aimed at protecting public health and safety.

THE DIFFERENCE BETWEEN CONTEXT AND
EDITORIAL JUSTIFICATION

Context may be required when licensees disseminate
content that might cause offence because it contains,
for example, violence, sex, offensive language.
Context includes but is not limited to:

e the nature of the service as a whole;

¢ the time or method of dissemination and the
likely composition, and expectations of, the
audience;

e the cultural and social norms prevailing in the
areas or territories where the content is likely to
be received or accessed;

wuly - Aoyl diihiall
769301 ..o P2 4 pd) Lo
Susiad] du el Ol Lodl (abigil

+971 2 401 2454 regulatoryaffairs@cma.abudhabi

Yiaa) O seiay 5 simally Y)Y Jilia 0 sabny () LalasYE
3485 s Glah la (& (3okaall g) JLEAYI A0 ) (e pul 5 i
Al Slsall syl cuils 4l se ) (s sl

(U Aa i 33a A1 (5 gina

1004 ) ey O Jaing (g1 (s gimal) (1585 O 99 22,2 B3ka
g ladaia )yl g By claial (585 g cduad jall cilgad) (e
dujlaa o sl (asag Ly U g giaall (o B pald
S AT i saanl) a8 Ly 1 g 5 ) il b

ABMA) g dpuad ) Asiny

L el all clgal) &l ) paa iy o

gl o)y ) al Lo Ll (ad pl clgall @l e s
duow e ahy oyl Leads Ley (5 siaall L (s jall Cilgal)
;L“gﬂ\ s siaall ¢ JUiall

a5 Al 48l e e Apenal Lulie (058 o
¢aadl) f

Allall i aldll e o pall Ly o

Aandl )y sl A Jany @

Al ALl g daall dlaal Cargy @

L pad ) lgadl @l ) iy ! (o (38

cleall &y a5 o Gl S gosal G 058 3
Lo o 3ela¥l ey o Jainall (0 (5 sima Ll Gl yall
Gl oty e ds s Jalall 5 dyia 28l 5 Qf Gty

5&‘:)*4355’\1j

¢(JSS daadll dapls @

Adinall ) gganll daphy Cully il 485k 5l il e
¢ailad ¢

AJEY) 5 laliall 3 slud) elaialy A8ED Huledll o
¢ sinall alis a8 )

(s sinall ey 4t Jainall seluy) o 31 lsie o

Yas Creative Hub
Building 4, P2 P.O Box 79301
Abu Dhabi, United Arab Emirates

www.cma.abudhabi

11



S pihsd 4l

-

e the degree of harm and offence likely to be
caused by the inclusion of the content;

e other content adjacent to the published or
disseminated content; and

¢ the extent to which adequate information about
the content is provided to the audience.

Licensees must always consider the context of any
content before it is disseminated.

Editorial justification means that the reasons for
disseminating the content outweigh the potential for
causing harm because a licensee has taken all
aspects of the content into consideration and decided
that it has sufficient merit to be disseminated i.e. a
published story or current affairs programme which
tackles a taboo subject (which is likely to cause
offence to many) but which serves the public interest to
such a degree that any offence that might be caused
could be editorially justified. This is a very high test and
one that licensees should pay particular attention to.

PROTECTING THE AUDIENCE - INFORMATION,
LABELLING AND WARNINGS

Licensees can seek to protect audiences from harmful
and/or offensive content by providing appropriate
information (i.e. in the form of warnings) prior to
dissemination or, in the case of audio-visual licensees,
by ensuring that content is scheduled appropriately.

The audience also holds a degree of responsibility for
the content they actively choose to receive but
Licensees should, where appropriate, help the
audience to make appropriate choices by providing
clear information in the form of visual and/or aural
information which may serve to guard against causing
offence.

In some cases editorial justification, context and/or the
provision of information might not be sufficient to limit
the offence likely to be caused by content that might be
incompatible with the UAE’s moral, social and cultural
norms. In some cases, particularly if the content was
created in another jurisdiction, it may be necessary to
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edit the potentially offensive content before it is
disseminated in the UAE.

OFFENSIVE LANGUAGE

The use of language (including offensive language) is
constantly developing and it is more likely to be
considered offensive if it is contrary to audience
expectations where sensitivities can vary between
generations, communities and cultures. In particular,
abusive language relating to age, disability, gender,
race, religion, culture and beliefs can be deeply
offensive. The level of offence can also change as
language acquires new meanings, for instance when
mainstream culture adopts language from a minority
group. Licensees should be mindful of the changing
meaning of language, and try to avoid language that is,
or has the potential to be, received by some members
of the audience as offensive.

When considering whether or not to include offensive
language in content, licensees should take into
account:

e the individual impact of a particular swearword
or the cumulative effect of a series of
swearwords (or other offensive language) ;

¢ the type of content in which it appears; for
example in dramas and films, character and
plot development may lessen the impact of
offensive language. In a newspaper article or
documentary, whilst offensive language might
reflect the reality of a person or group, it may
be less acceptable to the wider audience; and

¢ whether information such as warnings might
reduce the potential for offence prior to
dissemination.

Specifically:

e racist terms and content should be avoided
unless it can be editorially justified and is in
context;

e particular care should be taken regarding the
language used when portraying stereotypes.
Stereotypes or caricatures of a particular
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community, or the discussion of difficult or
controversial issues involving that community
where stereotypical language is used about
them, may be considered offensive. Such
language should generally be avoided unless it
can be editorially justified for example if it is
used in satire where the comedy depends to an
extent on the use of exaggerated stereotypes.
Licensees should always make careful
decisions about whether the use of a particular
stereotype is editorially justified.

e licensees should be aware that the use of
offensive language directly coupled with [what
are regarded as] holy names may cause
offence to people with strongly held religious or
cultural beliefs and is therefore unlikely to be
acceptable.

VIOLENT, DANGEROUS OR SERIOUSLY ANTI-
SOCIAL BEHAVIOUR

To comply with the Code licensees should not
encourage, condone or glamorize violent, dangerous
or anti-social behavior and have a responsibility to
ensure that any such content, if it is disseminated, is
justified by the context.

VIOLENCE

Violence may be portrayed and reported on by
licensees, particularly in news coverage. Licensees
have the creative freedom to include a wide-range of
material in content and the right to freedom of
expression to explore areas which may raise social
issues. However, violence that is ‘real’ as opposed to
that which is clearly fiction can have a strong impact on
the audience (although fictional violence, if it is
scheduled at times when children are likely to be in the
audience, can cause considerable offence). Licensees
should therefore consider the likely composition of the
audience, the context and the editorial justification for
disseminating content that depicts violent behavior
irrespective of whether it is real or otherwise.
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DANGEROUS BEHAVIOUR

Dangerous behavior (particularly in factual content)
might include dangerous driving such as speeding and
how-to instruction (i.e. on how to make incendiary
devices or Molotov cocktails). In addition there are a
range of activities that may be problematic such as
extreme sports and/or stunts done in a humorous
context that raise issues about the glamorization of
such activities. Even when scheduled appropriately
(i.e. later and aimed at an older audience) such
content could still encourage vulnerable and younger
audiences to believe that such behavior could be
easily and harmlessly copied. Licensees must consider
such content carefully before disseminating it and may
consider that a warning before the content is
disseminated would be appropriate.

ANTI-SOCIAL BEHAVIOUR

Anti-social behaviour might include material that
promotes civil unrest which encourages the public to
break the law through civil disobedience and unlawful
activity, or to behave in an aggressive manner towards
people or their property. When reporting on public
disorder in particular, the decision as to whether
material is suitable for inclusion will largely depend
upon the context. It is accepted that news
organisations will report on anti-social and violent
activity, but it is the context in which the content is
presented that should be considered (i.e. whether it is
reported on impartially as opposed to endorsed or
promoted).

NUDITY AND SEX

Licensees should be aware of the prevailing
conservative attitude in the UAE to depictions of
nudity, sexual content and sexually suggestive
material. Such content must be in context, editorially
justified and — where appropriate —audiences should
be provided with adequate information or warnings
prior to dissemination to avoid causing offence.
Appropriate scheduling (particularly on the part of
audio-visual media services) is important in reducing
the likelihood for offence.
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DRUGS

Licensees should consider carefully whether there is
sufficient context and editorial justification for any
references to drugs included in content (please also
see the Guidance for Rule 1.2 on page 4 above).
Obviously factual content that reports on the dangers
of drug abuse or on a significant customs exercise that
has confiscated illegal drugs differs significantly from a
piece of fictional content which incorporates drug use
and abuse as part of the narrative. Licensees should
consider the editorial justification for the inclusion of
such material and take very careful consideration of
scheduling (i.e. to avoid children and younger people
in the audience). It is important to note that this rule
does not relate solely to ‘illegal’ drugs but also to the
use and possible abuse of prescription
drugs/medications.

TRAILERS AND PROGRAMME PROMOTIONS

Trailers and promotions come upon the audience
unawares so they are not able to make an informed
choice about whether to watch or listen to them. Audio-
visual licensees should ensure that all content (and not
just that contained in ‘programmes’ or ‘substantive
programme strands’?) is suitable for the scheduled and
likely audience so as not to cause offence.
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“Substantive programme strand” means a brief item of editorial content which has a legitimate reason to exist i.e. it provides information to

the audience on a particular subject or range of subjects such as weather, business or traffic.
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RULE 2.3: CONTENT MUST NOT:

show detailed methods of suicide and
self-harm (unless such references can be
strongly editorially justified by the
context);

@

(b) use subliminal technigues to convey a

message to the audience or to influence

their minds without their being aware of
what has occurred;

(c) broadcast flashing lights and/or patterns
that are capable of inducing
photosensitive epilepsy. if such content
is likely and unavoidable i.e. in live news
footage containing rapid camera flashes,
a verbal and, if appropriate, an on screen
text warning before such content is
transmitted is required; and

(d) make personally derogatory or critical
remarks about the Leadership of the
region. This reflects the particularly high
regard in which the Leadership of the
region is held, and general expectations
of the public as to how it is represented
and referred to in and by the media

SUICIDE AND SELF-HARM

Licensees should not show detailed methods of suicide
and self-harm unless such content can be strongly
editorially justified. This requirement reflects concerns
about the impact of real or portrayed suicide, and self-
harm, on those who may be disturbed or are
susceptible to influence. Various studies have shown
that there may be a brief increase in particular
methods of suicide if they have been portrayed or
featured in the media. Licensees should therefore
consider extremely carefully whether any detailed
demonstrations and methods of suicide or self-harm
are editorially justified before they disseminate them.

We should make it clear however that references to, or
images purporting to show, suicide are not necessarily
prohibited. It may well be that the context of a
television drama that is based on a book which
features a suicide prominently in the narrative, would
rightly want to feature the suicide. However, what
needs to be very carefully considered is how much
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detail of the act of suicide is shown, its after-effects
and whether the licensee has taken appropriate
scheduling and the likely audience into account.

Licensees may also want to disseminate factual
content that features a suicide bombing where the
context for its inclusion is that it is a major news event
of such significance that the potential for offence is
outweighed by the editorial justification for including it.
Again, the scheduling of such material (if applicable)
and any information that can be provided to the
audience (before it is disseminated) could serve to
mitigate against the potential for any offence that might
be caused by its inclusion.

SUBLIMINAL TECHNIQUES

If an item of content, however brief, can be seen by the
audience then it is not subliminal. However, if an image
or some text is deliberately included which is so brief
that the audience cannot see that it is there or would
not realize they had seen it, it is a subliminal technique
and its use is prohibited.

FLASHING AND PHOTOSENSITIVE EPILEPSY

Flashing lights or patterns capable of inducing
photosensitive epilepsy should be avoided. This is
because it may cause seizures in some viewers
(particularly younger viewers) who have photosensitive

epilepsy.

Significant worldwide research and medical opinion in
this area has been aimed at reducing the risk of
exposure to potentially harmful stimuli (on-screen).
Where its use is unavoidable i.e. in live news footage
containing rapid digital camera flashes, warnings
should be provided (both on screen and verbally). If
licensees are in any doubt as to whether content which
contains rapid flashes, flickering lights or patterns
might have the potential to cause seizures, they should
consult with someone who has the appropriate level of
technical knowledge and expertise in this area prior to
disseminating the content in question.
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PERSONALLY DEROGATORY OR CRITICAL G peliy) gild e ) alalain) g A ey ety
REMARKS ABOUT THE LEADERSHIP OF THE dahaial) A clalal)
REGION i

The high regard in which the public holds its leaders iy . sl U AL ) seandl Leuny 1) dllal) 20 ()
means that criticism targeted in a personal manner . siso0) g el Ussia i Say pglad duads 4y sl
towards them is unacceptable. The Code therefore ;. 6 ) olas sl staj;\ | mmw )

prohibits the making of personally derogatory or critical U sl ol kel ol i N ssldl sha - Yl
remarks about the Leadership of the region. However, ¢~ < 3 oo sl G Sl g Y sl o3 O Y]

this rule does not prohibit genuine and objective critique Alie Bl G e e 5 0 08 O
or criticism that can be editorially justified and placed in
context.

RULE 3: CRIME day al) 1(3) B3ke

Many different types of factual content, including <l el @ Loy 5l é° inall (5 sinall 153 e 2l )
broadcast news and printed newspaper articles, may DAl )l a8 ey s ol (et cCanall CEa g 4y jLAY)
feature or deal with criminals and/or criminal behavior G s ginall wa Jalaill aniyy el pa Y sl i e saal)

in one way or another. Content dealing with crimes and C Ll e il a1 o Ll o el i
criminal behavior should be handled with care; it is peld Lot pall aains lny (el ya ) Al oad g oy

advisable that licensees obtain appropriate legal gl 138 aa Jalail) i dauliall 45 8 3 plall o J peandy
advice when dealing with this type of content. siaall e
Please note that this Rule does not refer to the Jaef b iyall pead Jadi ¥ salall o3 of ) i) elal
representation of crime in works of fiction. ) Add dda ld
RULE 3.1: LICENSEES MUST NOT INCLUDE sl Gradi axe gl pad jall clgadl e 3.1 3ak
CONTENT THAT IS LIKELY TO ENCOURAGE OR S dapad) Gl e ) sgand) gy ) Gy B ()
INCITE THE COMMISSION OF CRIME OR TO LEAD i o Ldital) g Al cuanl) aali Jady L) o 6dl)
TO DISORDER (INCLUDING ETHNIC OR (Al il ey
RELIGIOUS HATRED OR ADVOCATING
TERRORISM)
Whether content is “likely” to encourage or incite crime e o2 5l e andy "8 (5 ginall (IS 1)) Lo 2paat 8 )
or to lead to disorder will depend on a number of alsall e 220 e pluanll ) ga5 5l 2 all QS
factors. Merely filming and/or disseminating real Ay Gl Dl a ) ilejleall ol Eull il gl 5 g il
criminal activity is not in itself, necessarily, an o) Wil daall sda Y Loy jas ff Lusds asid

encouragement or incitement to commit that offence. Juial e (g ohati 45y yhay Lgia jo 5 datiiall dual ja ) o jladdl
However, featuring real criminal activity and presenting ) s 3B bl Leatlis iyl 3 JE Sl clasaad f Lpadans
itin a way that has the potential to glorify or glamorise . ) salall oda 3,3
it or which fails to show any negative consequences,

could lead to a breach of this rule.
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Where criminal activity is featured it should normally be
made clear that it is criminal (if it is not obvious) in
case it is mistakenly believed that such behavior is
legal and therefore acceptable. Particular caution may
be required when covering relatively common but
illegal behavior such as dangerous driving, speeding or
criminal damage.

It may be appropriate to ensure that the negative
consequences of criminal activity are included (over
and above the fact that it is an offence). This might
include feelings of guilt, family shame and dishonor
and, if relevant, imprisonment.

Direct calls or deliberate provocation to the audience to
commit crimes which are left unchallenged e.g.
providing a platform for a religious extremist to actively
call for acts of violence, aggression and/or intimidation
to be carried out against members of other faiths or
cultures, would almost certainly breach this rule and
the UAE’s Criminal Legislation (i.e. the Penal Code).

RULE 3.2: LICENSEES MUST TAKE ALL
REASONABLE STEPS NOT TO DISSEMINATE
CONTENT THAT COULD ENDANGER LIVES OR
PREJUDICE THE SUCCESS OF ATTEMPTS TO
DEAL WITH A HIJACK, KIDNAPPING OR
TERRORIST ACTIVITY

Licensees should use their own judgment to determine
whether material is likely to endanger lives or threaten
the success of attempts to deal with a hijack,
kidnapping or terrorist activity. The issues which could
arise will no doubt be specific to the circumstances and
context.

An example of content that could endanger lives would
include the publication of statements that glorify the
commission or preparation of acts of terrorism
particularly if the audience could reasonably assume
that what was being glorified was also being
encouraged.

Licensees should also consider carefully if the content
could in any way have the potential to prejudice a
police investigation or any other on-going investigation
or situation (e.g. hostage negotiations)
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Licensees must be cautious when deciding what

information to disseminate if the information has been

obtained during an on-going or live situation.

RULE 3.3: DESCRIPTIONS OR
DEMONSTRATIONS OF CRIMINAL
TECHNIQUES WHICH CONTAIN DETAILS THAT
COULD ENABLE OR FACILITATE THE
COMMISSION OF CRIME MUST NOT BE
DISSEMINATED UNLESS THERE IS STRONG
EDITORIAL JUSTIFICATION

Licensees should not normally demonstrate or
describe the detail of criminal techniques (e.g. how to

hotwire a car) unless it is editorially justified to do so. In
addition, irrespective of any justification, it is important

that licensees avoid revealing too much detail about
how to conduct crimes so that others are not easily
able to copy it. This rule could apply to those crimes
that involve generally unknown methods and

techniques that the general audience would be unlikely

to be aware of e.g. how to commit unusual types of
online banking fraud. However, it would also apply to

crimes such as breaking and entering, how to disable a

burglar alarm and how to commit insurance fraud etc.

RULE 3.4: NO CONTENT SHALL BE
DISSEMINATED IN RELATION TO AN ONGOING
CRIMINAL INVESTIGATION WHICH HAS BEEN
ORDERED TO BE KEPT CONFIDENTIAL OR
WHERE PUBLICATION IS RESTRICTED BY A
JUDGE OR THE PUBLIC PROSECUTION

Licensees should not do anything that is likely to distort
the course of any criminal proceedings (whether being

tried at the time or reasonably foreseeable).

Where legal restrictions apply prohibiting the

identification of minors or other people involved in legal

proceedings, licensees must be careful not to
disseminate any material that would directly or
indirectly lead to any of those individuals being
identified.

It is often the case in the UAE that people involved in

legal proceedings are not identified by name (they are

sometimes identified by initials) so it is the licensee’s
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responsibility to ensure they comply with the relevant
legal restrictions and provisions.

RULE 3.5: NO PAYMENT, PROMISE OF
PAYMENT, OR PAYMENT IN KIND (DIRECTLY OR
INDIRECTLY) SHOULD BE MADE, IF IT WOULD
HAVE THE POTENTIAL TO OBSTRUCT THE
COURSE OF JUSTICE, OR PERMIT CONVICTED
CRIMINALS TO PROFIT FROM THEIR CRIME(S)

Criminals should not benefit from their crimes. In order
to prevent them from doing so, payments should not
generally be made to them for interviews about their
crimes or any other type of participation in content (e.g.
as a consultant or expert on crime and criminal
practices) that is related to criminal activity.
“Payment”, “promise of payment” and “payment in
kind” covers making (or promising to make in the
future) cash payments or other kind of payment or
consideration (e.g. a gift or paying off a debt) to the
criminal. The prohibition on payment under this Rule is
in relation to an interview or some other contribution to
the content which relates to their crime. “Some other
contribution” could include indirect payments to
criminals e.g. paying a license fee to a criminal for
photographs relating to the crime that he/she owns and
supplies to the licensee. This rule is not designed to
inhibit the rehabilitation of criminals and would not
automatically disqualify anyone convicted of a crime
being paid for a contribution (in content about for
example, fishing or rock-climbing) as long as that
contribution is not about his or her crime or crime in
general.

Family members, friends and associates may be paid
in money or in kind for a contribution to a licensee’s
content about a particular crime but not if it is known
that such payment will benefit the criminal concerned.

In relation to payments which have the potential to
obstruct the course of justice, no payment or promise
of payment may be made, directly or indirectly, to any
witness or person reasonably expected to be called as
a witness. This Rule only prohibits payments to
witnesses/potential withesses where their contribution
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is connected to the legal proceedings in which they are
or may become a witness (e.g. they could be paid for
taking part in an unrelated game show).

RULE 4: RELIGION

Islam is the official religion of the UAE and is enshrined
in the Constitution. Religious content or references to
religion are particularly sensitive in the MENA region.
Licensees must be fully aware that they operate in a
context where the majority of their audience adheres to
the Islamic faith. They must therefore ensure that they
are fully familiar with, and respectful to, the specific
requirements placed upon Islamic believers.

RULE 4.1: ALL RELIGIOUS VIEWS AND BELIEFS
MUST BE RESPECTED, AND ACCURATELY
PORTRAYED. CONTENT WHICH DELIBERATELY
OR OTHERWISE UNDERMINES, RIDICULES OR
DISPARAGES THE VIEWS AND BELIEFS OF A
RELIGION AND IN PARTICULAR ISLAM, IS
PROHIBITED.

The beliefs and practices of all faiths and cultures
should be described accurately and impartially.
Licensees should also reflect an awareness of the
religious sensitivity around references to, or uses of,
names, images, historic deities, rituals, scriptures and
language at the heart of the world’s different faiths and
cultures and ensure that any use of, or verbal/visual
references to them, are treated with sensitivity, are in
context and editorially justified. This also includes
being properly respectful to religious festivals and holy
events.

Where the Prophet is referred to by name licensees
should adopt the respectful reference of “peace be
upon him” which is usually written as (“pbuh”)

Examples where religious sensitivity is required would
include, but is not limited to, references (either visual,
aural and/or both) to:
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the Quran;

the Crucifixion;

Holy Communion;

the Jewish Sabbath;

religious festivals such as Diwali;

sacred texts such as the Hindu Vedas; and
deities such as Ganesh, Lakshmi and Buddha

Licensees should be aware that whilst it may be
acceptable in Western culture to satirise religion, it is
unlikely that a similar treatment of any form of religion
or specific cultural practice would be acceptable in the
UAE. Further, whilst followers of the Christian faith do
not generally find it offensive to depict God or Jesus in
content (for example in a film or a cartoon) a similar
depiction may cause offence (irrespective of the
context) to those belonging to the Islamic faith.

Treatment likely to cause offence to Muslims includes,
but is not limited to:

¢ disrespectful behavior towards the Qur'an e.g.
by throwing it, or mocking its message; and

e visual depictions of the Prophet Mohammed
(pbuh) and any other recognized prophets
including the re-dissemination of images
previously published by third parties.

RULE 4.2: PARTICULAR CARE MUST BE TAKEN TO
DISTINGUISH BETWEEN RELIGIOUS VIEWS AND
THOSE THAT ARE POLITICAL, SOCIAL AND
CULTURAL.

The politics of a country or a particular individual must
never be used as justification for criticizing the religious
beliefs and culture that prevail generally in that specific
country.

In addition, there are specific practices which might be
perceived as religious but which are cultural, such as
wearing the nigab. Such distinctions should be
accurately portrayed and/or referred to and not be
confused.
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RULE 4.3: RELIGIOUS CONTENT MUST NOT BE
AIMED AT SEEKING RECRUITS, MAKE
APPEALS TO THE AUDIENCE TO JOIN A
PARTICULAR RELIGION, OR ATTEMPT TO
CONVERT MEMBERS OF THE AUDIENCE FROM
ONE RELIGION TO ANOTHER.

“Seeking recruits” means directly appealing to
audience members to join a religion. Recruitment is a
direct call to action that the audience should actively
consider the possibility of joining a particular religious
group or subscribe to a particular religious doctrine.

Some religious content will of course involve a certain
level of suggestion concerning the positive, life-
affirming nature of the belief featured, which might
provoke the audience to consider subscribing to the
views being expressed. This does not necessarily
amount to “seeking recruits” as set out in this rule.

For the purposes of the Code, direct appeals to the
audience that they should or need to join a particular
faith would constitute recruitment. Such activity might
include the abuse or denigration of a person’s beliefs
in order to convince them that they should change their
existing beliefs and subscribe to those of the person
challenging them (and where, if they do not comply,
some negative outcome might occur).

However, proclaiming the generic benefits of a
particular doctrine or belief-system might not
necessarily, given the context, be considered
recruitment

RULE 4.4: CONTENT WHICH INCITES, OR IS
LIKELY TO INCITE, RELIGIOUS OR RACIAL
INTOLERANCE MUST NOT BE DISSEMINATED

Such content would include making critical references
to a particular belief or faith in such a way as to be
likely to encourage those in the audience to actively
distrust or develop an intense dislike towards that
religion or those in the community who follow it. Such
content is prohibited.

RULE 4.5: RELIGIOUS CONTENT MUST NOT
EXPLOIT ANY SUSCEPTIBILITIES OF THE
AUDIENCE. CONTENT WHICH PROMOTES
RELIGIOUS VIEWS OR BELIEFS MUST DO SO
OPENLY AND TRANSPARENTLY
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Sensitive and impressionable members of the
audience could be susceptible to exploitation so
religious content therefore requires careful and
responsible handling. The identity of any religion that is
featured and the purpose of the content should be
clear to the audience. Religious views or doctrine
should not be promoted by stealth.

RULE 5: ACCURACY AND
IMPARTIALITY
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RULE 5.1: THE DISSEMINATION OF ALL FORMS
OF NEWS MUST BE DONE WITH ACCURACY
AND WHERE IT IS INCLUDED IN A LINEAR
AUDIO-VISUAL MEDIA SERVICE...PRESENTED
WITH DUE IMPARTIALITY

DEFINITION OF “DUE IMPARTIALITY”:

“Due” is an important qualification to the concept of
impartiality. Impartiality itself means not favouring one
side over another. “Due” means adequate or
appropriate to the subject and nature of the
programme. So “due impartiality” does not mean an
equal division of time has to be given to every view, or
that every argument and every facet of every argument
has to be represented at the same time. However, it is
important that licensees can demonstrate due
impartiality ‘over-time’ by presenting opposing views
and opinions in either a different item of content or a
series of linked items of content. The approach to due
impartiality will vary according to the nature of the
subject, the type of disseminated content, the likely
expectation of the audience as to content, and the
extent to which the content is signaled to the audience.
Context, as defined in the introduction to the Code, is
important.
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In news output (particularly in relation to linear® audio-
visual content) licensees are required to be fair and
open-minded when examining the evidence and
weighing all the material facts, as well as being
objective and even handed in their approach to a
subject. This does not however necessarily require the
representation of every argument or facet of every
argument on each occasion or an equal division of
time for each view.

It is unlikely that a news service or programme
presented or moderated by a politician or public figure
well known for their views on subjects of political or
public importance will be perceived as impartial by the
audience, even if the actual treatment of individual
stories is impartial. It is therefore not normally
acceptable for news programmes or services to be
presented or hosted by politicians or campaigners on
specific news-related subjects.

RULE 5.2: LINEAR AUDIO-VISUAL MEDIA SERVICES
MUST PRESERVE DUE IMPARTIALITY IN ALL
CONTENT DEALING WITH MATTERS OF POLITICAL
OR INDUSTRIAL CONTROVERSY OR SENSITIVITY,
UNLESS IT IS FEATURED WITHIN THE CONTEXT OF A
PERSONAL-VIEW PROGRAMME WHICH IS CLEARLY
IDENTIFIED TO THE AUDIENCE AS SUCH

To preserve impartiality, it is particularly important that
content reflecting personal views which has been
authored or contributed to by an individual, group or
organisation, is clearly sign-posted to audiences in
advance. Content that is “authored” can include the
opinion of a journalist, commentator or academic, with
professional expertise or a specialism in an area which
enables them to express opinions that are not
necessarily main-stream (and which could be seen as
highly partial). The fact that views are ‘authored
opinion’ must be made clear to the audience (in order
to distinguish it from the views of the Licensee).
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3 Linear audio-visual content means traditional television and radio broadcasting where simultaneous viewing is
offered on the basis of a chronological schedule which is determined in advance by those who exercise editorial

responsibility for the service.

i e Wase dam (e ) Jsaad B 5 el Jall (o yall ol oy Cia (2880 () 59 38001 5 g0l 1y sa ol & gansall 5 S pall (5 sinall 4

wuly - Aoyl diihiall
769301 ..o P2 4 pd) Lo
Susiad] du el Ol Lodl (abigil

+971 2 401 2454 regulatoryaffairs@cma.abudhabi

Al Gl e ol gl

Yas Creative Hub
Building 4, P2 P.O Box 79301
Abu Dhabi, United Arab Emirates

www.cma.abudhabi

27



&Y s Gl

* CREATIVE MEDIA AUTHORITY

RULE 5.3: LINEAR AUDIO-VISUAL MEDIA
SERVICES MUST NOT GIVE UNDUE
PROMINENCE TO THE VIEWS AND OPINIONS OF
PARTICULAR PERSONS OR BODIES ON
MATTERS OF POLITICAL OR INDUSTRIAL
CONTROVERSY.

Undue prominence of views and opinions means a
significant in-balance of views in coverage of matters
of political or industrial controversy or sensitivity. To
avoid undue prominence, balance or alternative
viewpoints can be provided in the same item of content
or achieved over time in a series of items. At times it
might be helpful to highlight to the audience that a
converse opinion will be provided in a subsequent
episode, edition or forthcoming programme.

RULE 5.4: SIGNIFICANT MISTAKES IN NEWS OR
FACTUAL CONTENT MUST BE ACKNOWLEDGED
AND CORRECTED QUICKLY. CORRECTIONS
MUST BE GIVEN APPROPRIATE PROMINENCE
AND SCHEDULED, PLACED OR PUBLISHED TO
REACH A SIMILAR AUDIENCE TO THE ITEM
THAT INCLUDED THE MISTAKE/S

Licensees should ensure that news content is
accurate. Accuracy means getting the facts right.
Particular care should be taken not to distort known
facts, present false information or to knowingly do
anything to mislead audiences. Licensees should
research material to ensure accuracy prior to
dissemination.

Factual errors and mistakes must be acknowledged
and corrected quickly and corrections should be given
appropriate prominence. In audio-visual content, this
will be represented by appropriate scheduling and, in
printed matter, by placing the correction with due
prominence.

RULE 5.5: VIEWS AND FACTS MUST NOT BE
MISREPRESENTED. OPINION MUST BE

CLEARLY DISTINGUISHED FROM FACT IN ALL
FACTUAL CONTENT

Licensees may allow a wide range of individuals,
groups or organisations to offer a personal view or
opinion, express a belief, or advance a contentious
argument in content provided that those views comply
with the Code. However, it is important that licensees
take appropriate steps to signal when items of content
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are authored and/or contain personal views, to enable

viewers to distinguish personal opinion from fact.

RULE 5.6: FACTUAL CONTENT MUST NOT
MISLEAD THE AUDIENCE. ANY PERSONAL AND
FINANCIAL INTERESTS MUST BE DISCLOSED

Personal interests of a reporter or presenter which
could call into question the due impartiality of the

content (which they present or are featured in) should
be made clear to the audience. Such interests include

close connections to a political party or financial
interests associated with a financial institution, or a
company.

RULE 5.7: WITH REGARD TO AUDIENCE
CONFIDENCE, LICENSEES HAVE A DUTY TO
ENSURE THAT AUDIENCES ARE NOT MISLED
OR DECEIVED BY THE NATURE OF THE
CONTENT THEY DISSEMINATE. IF IT IS CLAIMED
OR IMPLIED THAT CONTENT IS REAL OR WHAT
ACTUALLY OCCURRED, THIS MUST BE MADE
CLEAR TO THE AUDIENCE. IT IS NOT
ACCEPTABLE TO PRESENT SOMETHING AS
HAVING OCCURRED IF IT DID NOT E.G.
LICENSEE’S SHOULD NOT STAGE,
RECONSTRUCT, RE-ENACT OR RE-ORDER
EVENTS OR OTHERWISE FAKE ANY SCENES
AND PASS THEM OFF TO THE AUDIENCE AS
REAL EVENTS.

It is a fundamental requirement that audiences should

not be misled in the portrayal of factual matters.

Whether an item of content is misleading depends on a

number of factors such as the context, the editorial

approach taken, the nature of the misleading material

and above all what the potential effect could be, or
what harm or offence has occurred.

If it is claimed or suggested that footage is real, then
that is what it should be; if it is not, then it must be
made clear to viewers. Licensees must also ensure
that factual content is accurate and be able to

substantiate its accuracy, as appropriate. This includes
claims by interviewees which may sometimes need to

be corroborated.

wuly - Aoyl diihiall
769301 ..o P2 4 pd) Lo
Susiad] du el Ol Lodl (abigil

1Y) 5 @l el (e Cppaaliial) el Glld 5 Anaddi o) )
.~* . :.”

3

psiu Y o)) Al gl (5 giaal) o :5.6 53k
Lol o L o CBASH G &y Vg osian)) Jily
A

3 Dl all dpadds mllas 4l 25a 5 die ) seanll i il Cany
s ) G sinall daal ol Babal) Jsa LA el 88 2344
k._IF 2\3:\3} i CJLAA]\ Sl (L;uuw} _("JM ).@.LJ:' ji J\.A:\JSS

O Al ¢ pgand) ARE Jazay (3laiy La (B :5.7 8l
dnal) g giaal) o (pa 28U (o Lgd Gad pal) cilgad) caal
2513 ¢ sgand) 108 ol Julai ) g o &l g pdill
Ada Sy gl 2819 o giaall o) ) el i pleay)

L Ul jal) clgall o aladid (Jadlly cd g 8 Eilaa]
S e s siaa pae Jem Yy sl A g
Sla 1280 5l i) Ao Giang Al 4] Lad Jadlly s 38 45
Qi i Bale) i LSl 0 585 0 Ll ad sl cilgall Jea Y
Lan g L 7)) o) Judisi Bale) g Jiiad Bale)
bl g Silaal Ll sgand) gL

o Aise il Giase () seanll Jiliad e Tl Uy ey
e e il o s sinall b Lesale i) Gl g5 08 4l
salall dais  choniall 4y yaill A 5laall 5 ¢ 3laallS Jal gall e 220
sl e iy 8 A Ll Juaa) o5 S G5 Alladl

st seluY) S 34

3 U s A g el cldadlll Gl elag)) ) eleay) & Jla 8
ot Al o 5 i (GSall s 8 Ll 6l S5 ) (0
a8y e Gajall laayl L pad el cilgall e seanl 4adl 1)
Gy Sl G guall (8 e Cilele ) @lld Gty 5 canliall (KA

) Lot S ) ey B

Yas Creative Hub
Building 4, P2 P.O Box 79301
Abu Dhabi, United Arab Emirates

+971 2 401 2454 regulatoryaffairs@cma.abudhabi  www.cma.abudhabi

29



&Y s Gl

* CREATIVE MEDIA AUTHORITY

RULE 6: FAIRNESS

ilaiy) :(6) sla

Licensees are responsible for determining how they
achieve fairness but Rule 6 on Fairness and Rule 7 on
Privacy provide licensees with information about the
standards they must adhere to when dealing with
individuals or organisations either in the production of
content and/or in content that has directly affected
them.

RULE 6.1: BEFORE DISSEMINATING FACTUAL
CONTENT, LICENSEES MUST TAKE
REASONABLE CARE TO ACCURATELY ENSURE
THAT MATERIAL FACTS HAVE NOT BEEN
PRESENTED, EDITED OR OMITTED IN A WAY
THAT IS UNFAIR TO AN INDIVIDUAL OR
ORGANISATION

Fairness and accuracy go hand in hand. If content is
inaccurate, it is likely to be unfair to the people
featured or referred to in it. Ensuring content is
accurate, therefore, is of paramount importance.

Content that refers to real people, organisations or
events, even indirectly, should be thoroughly
researched with material facts checked, and where
appropriate, corroborated.

The unfair treatment of individuals or organisations in
content should be avoided. Please see the guidance
for Rule 6.5 on page 33 for more information about
ensuring fairness.

RULE 6.2: WHERE SIGNIFICANT ALLEGATIONS
ARE MADE AGAINST ANY INDIVIDUAL OR
ORGANISATION, THOSE CONCERNED MUST
BE GIVEN AN APPROPRIATE AND TIMELY
OPPORTUNITY TO RESPOND TO THOSE
ALLEGATIONS

Seeking an appropriate response from individuals and
organisations who are the subject of significant
allegations or criticism is an essential part of the fact-
checking process and ensuring accuracy; it is also a
cornerstone of responsible journalism.

If content intended for dissemination makes significant
allegations against an individual or organization, those
concerned should be allowed to respond and defend
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themselves. These individuals and/or organisations
must be given sufficient information concerning the
arguments and evidence to be included in the content
to enable them to respond properly. The licensee
should ensure that the published content fairly
represents the substance of any response submitted
by the relevant individual and/or organization.

When seeking a response licensees need to consider
how they achieve fairness. In most cases, the subject
of the allegations should be given:

e asummary of the nature and format of the
content;

¢ information about where and when the content
is to be disseminated;

e asummary of all material allegations and/or
criticisms or statements to be included in the
content that could result in unfairness to them;
and

e an invitation to respond by a particular date.

It is not normally necessary, in the interests of fairness,
to reproduce an individual’s or organisation’s response
in its entirety. However, if a licensee edits a response
that has been provided, they have a responsibility to
ensure it accurately reflects the key points that were
made.

Where an individual or organization withdraws their
proposed response, there is still an obligation to
achieve fairness under the Code. This does not mean
that the response should be included against the
individual’s or organisation’s wishes. However,
licensees should, where possible, explain the reasons
for the absence of a contribution, and reflect any
material facts in relation to the position of the individual
or organization in the content, if it would be unfair not
to do so.

Anyone has the right to refuse to participate in content,
but the refusal of an individual or organization to take
part need not normally prevent the content from being
disseminated. There may be instances where the
licensee considers it can justify the inclusion of the
content without including a response to the allegations.
s - dacly¥l dibiall
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Careful consideration will need to be given by the
licensee to the facts of each case and a decision made
as to whether the content should be included without a
particular response being included.

RULE 6.3: LICENSEES MUST OBTAIN THE
INFORMED CONSENT OF POTENTIAL
CONTRIBUTORS BEFORE INCLUDING THEM.
EXCEPTIONALLY, IT MAY NOT BE NECESSARY
TO DO SO, FOR EXAMPLE BECAUSE IT WOULD
BE BENEFICIAL TO SOCIETY FOR THE
PURPOSES OF EXPOSING: crime, corruption,
antisocial behaviour, injustice or serious
impropriety; protecting public health or safety;
exposing lies; hypocrisy or materially misleading
claims made by individuals or organisations;
disclosing incompetence, negligence or
dereliction of duty that affects the public

MEANING OF CONTRIBUTORS:

Contributors include organisations and/or individuals
who have been interviewed or filmed for inclusion in
the content. In addition to oral interviews, contributions
may include written statements, oral statements or
comments. (See the guidance for Rule 6.5 on page 33
for more information regarding informed consent).

RULE 6.4: LICENSEES MUST AVOID
UNFAIRNESS IN THE RE-USE OF MATERIAL OR
IN USING MATERIAL OBTAINED FROM OTHERS

Licensees must take care when editing contributions to
ensure that they are represented fairly, and that the re-
use or re-versioning of material gathered for another
purpose does not create unfairness.

When incorporating archive material of individuals or
organisations that has been filmed or recorded for
another purpose, licensees must ensure that the
incorporation of this material in different content does
not result in unfairness or an unwarranted infringement
of privacy. For example, it would be unfair to use
footage of identifiable teenagers who had originally
agreed to be recorded for a news item about exam
results in an entirely different context (i.e. in an item
about reckless teenage drivers. In such a situation the
teenagers could argue that they had not knowingly or

wuly - Aoyl diihiall
769301 ..o P2 4 pd) Lo
Susiad] du el Ol Lodl (abigil

+971 2 401 2454 regulatoryaffairs@cma.abudhabi

CREATIVE MEDIA AUTHORITY

G OIS 13 e Jga daall ) 5l 5 Al (K ilial Tals Lilaial
A0 Je allaidl) o sa (5 siaall (el

L ool sall cilgall o quay :6.3 33

e Cra AL A o Aial) 481 gal) Lo J gl
o) pgada JB Alld g (pagtS Jldia Jaiaall (et lical)
et Y A AUy aVlal) (any A Y) ¢ giaal)
sie (51 paianal) gllucal dadd il gal) elli o guaal)
pllall 5 aaiaall (galaall o sludl g sbudll g 23 jall e ais)
alall (Y1 5 Aalall Al Alan 5 dapual) lallaall
PRI &L\c\.&:di}(b é\éﬂ\} c._ahﬁ\j )ﬁ})ﬂ\ I&)\{ BN c.'aéj
3o laSl) alaed) Vs (i€ clalaia i 3 i1 e 3 oLl
el e i o) Gaal gl el 8 il g Jlaall s

s sl (A Cps jldial) Ly a3

o2 npmai sl agiliie cuya cilalaia i/ 5 Tal ()5S Ll el
Jadii 88 gl COLEl e Smd (5 giaall & ) acail
Go ) il g Aead Sl Al bl @S Ll

(33 4adall 86,533 dsa

oA e pad sall cilgall do :6.4 53k

3 gal) Jlaniea) Bale) dle cilualyl g Jaad) tgalia JalS
Rlaa (a lgale Jpuaad) a3 3 ga Jlaxiad 51 gl dpadley)
] A

IS Ll yad ie Ta oY) Led (ad sall clgad) e a5
sale) o Clacay cciball lea e Ao Gasall Jal e @lldg
g5l i ¥ AT (o jad dadadll 3 sl (i sale) 5l Jlesiial
baiy) ade (e

A8 Jsa cand )Y (e da a3 e e (g ginal) et die
ol e QAN (il w8353 ) i 5] p g e 3 Cilaliia
o A 6 sl iy Y () e pasall Ll (ad el cilgal)
e el gl o i) e g 55 sl AT (s sima Aalal) o) sall 528
M\wasgﬁ‘d\u\dﬁugg,@}mﬂ)y
(ase 1 5ald 38 agile Ca%aill (Say cpial e e culladl Jlaxind
clilaiay) C_’L\.} Jes 40)ba) sale Al ehﬁy.aﬂé&:%ﬂ\yd\_:
G sina 8 s eelld e DAY (S Calida (5 sina b Ly
Sy Al sda Jia ‘55 Ol gl i) H5es AlKEL e
B opeele 93 1S B A al eV Guieal) (sl jall
Yas Creative Hub

Building 4, P2 P.O Box 79301
Abu Dhabi, United Arab Emirates

www.cma.abudhabi

32



S sl Qe

* CREATIVE MEDIA AUTHORITY

otherwise contributed to an item on reckless driving
and the item in question was therefore unfair to them).

RULE 6.5: LICENSEES MUST AVOID UNJUST OR
UNFAIR TREATMENT OF CONTRIBUTORS
PARTICIPATING IN CONTENT. DEALING FAIRLY
WITH CONTRIBUTORS WILL USUALLY INCLUDE,
BUT IS NOT LIMITED TO, THE FOLLOWING
PRACTICES:

(a) contributors must be told (except where the
subject matter is not significant or their
participation minor) the nature of the content,
including where and when the content will first be
disseminated, the nature of their involvement and
contribution, and the likely areas of questioning;

(b) where contributors are not in a position to give
informed consent (for example because they are
children under the age of 15, or are mentally
impaired) consent must be obtained from a
person over 18 with responsibility for their care
(such as a parent, guardian or primary carer);

(c) guarantees given to contributors e.g.
regarding confidentiality or anonymity, or about
whether they will be able to effect any changes to
or preview material before it is disseminated,
should be honoured; and

(d) material must be edited fairly i.e.
contributions should not be edited in such a way
that misrepresents what they actually said or
did, including by omission. Where a person who
has been approached for a contribution refuses
to participate, this must be made clear in the
content, if it would be unfair not to do so

When individuals or organisations consent to take part
in content, it does not mean that they waive their rights
to being treated fairly. Licensees should be fair and
straightforward in their dealings with contributors.

Dealing fairly with contributors will usually include, but
is not limited to, the following practices:

e obtaining the informed consent of contributors
by providing them with information about the
content including the subject matter of the
content, when it will be first disseminated; the
nature of their involvement and contribution;
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and the types of things they may be asked to
discuss (please also refer to the guidance to
Rule 1.3 on page 7 for specific reference to
children as contributors);

if the subject matter is trivial or someone’s
participation minor, it may not be necessary to
obtain their informed consent (e.g. they are
only in the background of an informal interview
on the street or in a shopping mall in what is
generically referred to as a “vox-pop”);

contributors must be made aware of any
significant changes to the content as it
develops which might reasonably affect their
original consent to participate, and which might
cause material unfairness;

guarantees given to contributors about how
their contribution will be used should be
honoured. Licensees should be clear about
exactly what the contributor expects (e.g. if a
contributor asks for anonymity, do they expect
total anonymity so that they are not even
recognizable by those that know them well, or
simply a disguise that would prevent the wider
audience from recognising them. Or are they
concerned about their real voice being heard?)
Licensees should agree the specific terms of
any guarantees and ensure the contributor
understands exactly how their contribution will
be used in circumstances where the protection
of a contributor’s identity is of particular
importance, licensees must ensure that the
protection offered is sufficient to make
identification impossible;

if guarantees are given about whether the
contributor will be able to make any changes to
their contribution, or that they can preview
content before it is disseminated, then those
guarantees should be honoured;

where contributors are not in a position to give
informed consent (for example because they
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impaired), consent must be obtained from a
person of 18 years of age or over with

responsibility for the contributor’s care (such as

a parent, guardian, or primary carer); and

individuals or organisations that are approached for a
contribution may choose to make no comment or

refuse to participate. That is their right and the material

should make it clear that they have chosen not to

appear or provide a contribution if it would be unfair not

to do so. The refusal of any individual or organization
to take part would not necessarily prevent the material

from going ahead. However, where material represents

the views of individuals or organisations that are not
contributing, this must be done fairly i.e. it should be
accurate and not misrepresentative (please also see
the Guidance for Rule 6.2 on page 31).

RULE 7: PRIVACY

Licensees should be aware of the very high degree of
protection afforded to individuals’ privacy in the UAE
legislation and in the wider region. In particular,
licensees must ensure they are fully aware of the

provisions in the Federal Law including the Penal Code

and must be respectful of the region’s cultural
practices in relation to privacy.

Meaning of infringement of privacy

An individual’s privacy may be infringed by revealing to

third parties private information about them (e.g.
details of their family life) without the individual's
consent. In addition, information which discloses the
location of a person’s home or family should not be
revealed without permission.

RULE 7.1: LICENSEES MUST NOT KNOWINGLY
DISCUSS OR REVEAL, THROUGH MEANS OF
NEWS, COMMENTS OR IMAGES, THE SECRETS
OF INDIVIDUALS’ FAMILIAL OR PRIVATE LIVES.
APPROPRIATE MEASURES MUST BE TAKEN BY

wuly - Aoyl diihiall
769301 ..o P2 4 pd) Lo
Susiad] du el Ol Lodl (abigil

+971 2 401 2454 regulatoryaffairs@cma.abudhabi

ﬁGQWcﬁjis@@M\&d}w L 2 e
=N sl asl Sl aal) B8 Ll Lle
54(d3Y

Jkia) ALl agie calla 3l clalaial) }if\)é‘mos@, .
ole s agin s el A< LA (b ol Galall axe
ASJLM\}‘J}&H\?JQ \_i)h;\e.@_i\c.:ayu\tsju\
Vs dlly alall e pre chaial y2 e gu da 4
O KJM\M}SJJ&@‘MJB)})@\JJH
N gall G&ad a8l V) Bl (ae aa ) el
aagd AS L)l e ciladaiadl o/ 5 ol 341 s Cilgas
e s 880 Ll )5S o o abeatls ol 2 o
dadall 6.2 salall 4pali )Y Gladdatll aa) je el 1)
(31

dua gadll :(7) ke

) latally ALl ) s e L gl jall cilealdl 685 o any
Ay yadl <l SLeYl ¢t T g o) 33U 5 siall g gucadll Alas (g
L paddl cleall e gy Adaad) ghlially sasidll
gAYl Ol AlSaY JalSll LSl e pald JSE) sl
AEEN Sl jlaall ayiad ol cang LS iy siall ) 58 Jady (o3

Aaa padl) liy dihaial

s gl Mgii] iy e

oo Al GILLY il e Lo padd dua pad Sl (Ka
A e )50 (Aalilad) Aila (e Jaald Sa) 43 Auals il slas
O Joa Alaslza e 03 g0 CadSl cang Y celly ) Al

Aadlile o adall A4

W el sall clgall o Y :7.1 3ka
DA (ha 5] g Blaria & By gum T lad) g AdBLAY)
Do) o sl gl clidail) i Ay LAY Jib g
clgall 38 o caa LaS ) 30 dnad &) of dulital)

Yas Creative Hub
Building 4, P2 P.O Box 79301
Abu Dhabi, United Arab Emirates

www.cma.abudhabi

35



&Y s Gl

* CREATIVE MEDIA AUTHORITY

LICENSEES WHEN CREATING CONTENT TO
ADEQUATELY PROTECT PEOPLE’S PRIVACY.

UAE law sets out that the discussion or revelation of
an individual’s private life without their permission is
prohibited. Licensees should therefore take all
reasonable and appropriate steps when filming in
public places not to reveal details or secrets of an
individual’s private and familial life.

People have a right to privacy in private places.
Licensees should not reveal information which
discloses the precise location of a person’s or their
family’s home without their consent. Similarly they
should not film or record individuals at their homes
without prior consent.

Whilst it would be virtually impossible to guarantee an
individual’s privacy in a public place, it is important that
licensees do not focus on individuals and offer only a
‘passer-by’ view of individuals (when filming in public
places). Licensees must not knowingly focus on an
individual thereby increasing the likelihood that they
would be identifiable to those that know them without
that individual’s consent.

To further reduce the likelihood of invading an
individual’s privacy when filming in public (e.g. on the
street, in a park, on a public highway) or semi-public
places (e.g. in restaurants, shops) licensees should
take note of the following:

¢ film openly in public places and not
surreptitiously (e.g. using a long lens or hidden
recording equipment). When filming in public
places take reasonable steps to make people
aware that they are being recorded to allow
them to avoid the cameras (if they should wish
to do so);

¢ not focus on any one individual for an
unnecessarily long period of time unless they
are the focus of a particular story (in which
case consent will normally need to be
obtained);
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e not continue filming when participants think that = ¢l 3,31 L Glay 3l ddaalll & il o gl o
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licensee should normally do so, unless it is M “i"‘ = Ca ‘,‘M' o =
editorially justified to continue — e.g. at a live orpaill ol S — L) pad sl ‘—‘LG?-M ‘—"y—-‘*
news event; tsobal daal Hilll

¢ if an individual attempts to avoid the cameras agale 3 el ol ol ualSI Caiad o) 8V Jgla Ja LI
and appears upset at being filmed or recorded, Ll o jall clgall e can iy (5 s agd S (e
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exposing public health and safety issues); and ’ ? i
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their voice etc.
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justify an infringement of privacy as “warranted”,

licensees must be able to demonstrate why, in (& S Lpa sl gl (L il 1Y 5 ALY

the particular circumstances, it is warranted. If it i of Ll uﬁﬂ‘ Gleall o cnd "dalall Aaliadl)”
is said to be “in the public interest” then Aallaa Leinaals Dlad (3 083 Jlall o2 dalall daliadll
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of public interest are set out in Rule 6.3 (above)) {63 Bl 2t S il ‘
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outweigh the privacy infringement.
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When gathering material, licensees should not
knowingly infringe privacy unless justified by a clear
public interest, or unless they have obtained consent to
do so. Similarly, licensees should not disseminate
content that has infringed privacy unless there is a
strong public interest which outweighs the infringement
of privacy.

To say it is “in the public interest” means that it is
beneficial to the well-being or interests of the public or
society generally.

MEANING OF PUBLIC INTEREST:
In judging whether any knowing intrusion into privacy is
warranted, the CMA will look for a clear and compelling
public interest justification. This could be under one of
the following headings:

e exposing or detecting crime;

e exposing significantly anti-social behaviour;

e exposing corruption or injustice;

¢ disclosing significant incompetence or
negligence

e protecting public health and safety;

e preventing the public from being misled by
some statement or action of an individual or
organization; and

e disclosing information that allows the public to
make a significantly more informed decision
about matters of public importance.
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RULE 7.3: LICENSEES MUST GIVE PRIOR
WARNING OF AN INTENTION TO RECORD AN
INTERVIEW OR GATHER ANY MATERIAL, AND
OBTAIN INFORMED CONSENT FROM ANY
INDIVIDUAL OR ORGANISATION FEATURED (IN
THE MATERIAL). THE INCLUSION OF ANY
RECORDED MATERIAL GATHERED WITHOUT
THE CONSENT OF THE INDIVIDUAL OR
ORGANISATION MUST BE IN THE PUBLIC
INTEREST; THIS INCLUDES MATERIAL
RECORDED SURREPTITIOUSLY. LICENSEES
MUST ONLY UNDERTAKE SURREPTITIOUS
RECORDING WHEN THEY CAN DEMONSTRATE
THAT THERE IS STRONG EVIDENCE THAT THE
DISSEMINATION OF THE MATERIAL WOULD BE
IN THE PUBLIC INTEREST. (“Surreptitious
recording” includes the use of any electronic
recording equipment including hidden cameras,
either to conceal the equipment from targeted
individuals or to give the impression of recording
for another purpose or continuing to record
when the subject believes the
camera/microphone is switched off or is not
going to be used for broadcast).

Surreptitious recording includes the deliberate use of
audio video equipment including long lenses, small
video cameras, mobile phone cameras, or radio
microphones, either to conceal the equipment from
targeted individuals or to give the impression of
recording for another purpose.

Only in very rare circumstances will the provisions of
this Rule be applicable. Please also refer to the
guidance for Rule 7.2 on page 38.

RULE 7.4: PRIOR CONSENT MUST BE OBTAINED
FOR RECORDING TELEPHONE CALLS, OR SMS
MESSAGES OR OTHER ELECTRONIC
COMMUNICATIONS, OF FOR THE
DISSEMINATION OF RECORDINGS OF ANY
COMMUNICATIONS UNLESS IT IS WARRANTED
NOT TO OBTAIN SUCH CONSENT (PLEASE ALSO
SEE RULE 7.2 ABOVE).

When people are caught up in events covered by the
news they still have a right to privacy in both the
making and the dissemination of content, unless, in
very rare circumstances, it is warranted to infringe

[their privacy]. This applies both to the time when these

events are taking place and to any later content that
revisits those events. Any knowing infringement of
privacy in the making or disseminating of content
should be with the person’s and/or organisation’s
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consent or be otherwise warranted (please also refer
to the guidance for Rule 7.2 on page 38). Interactive

contributions (e.g. by phone, SMS) to live content are
deemed to constitute consent.

RULE 7.5: LICENSEES MUST NOT GATHER OR
DISSEMINATE MATERIAL OF PEOPLE
INVOLVED IN EMERGENCIES, THE VICTIMS OF
ACCIDENTS OR THOSE SUFFERING A
PERSONAL TRAGEDY, EVEN IN A PUBLIC
PLACE, WHERE THE GATHERING OR
DISSEMINATION OF SUCH MATERIAL WOULD
RESULT IN AN INFRINGEMENT OF PRIVACY,
UNLESS IT IS WARRANTED OR THE PEOPLE
CONCERNED HAVE GIVEN THEIR CONSENT.
When reporting on suffering and distress, licensees
must balance the public interest against the need to be
compassionate and to avoid any unjustified
infringement of privacy when reporting accidents,
disasters, or consequences of war. Licensees should
always consider carefully the editorial justification for
showing graphic material of human suffering and
distress.

EXECUTIONS AND THE POINT OF DEATH

There are almost no circumstances in which it is
justified to show executions and very few
circumstances in which it would be justified to
disseminate images or footage in which people are
being killed (in particular the ‘point of death’).

It is always important to respect the privacy and dignity
of the dead and dying. Licensees should not show
lingering images of the dead and should avoid in
particular any gratuitous use of close-ups of faces and
serious injuries or other material that shows the
consequences of extreme violence.

Note: gratuitous means lacking sufficient merit with
regard to editorial justification and context.

IMAGES OF THE DEAD

In news output it may be justified and sufficiently in
context to include images of the dead, as well as those
suffering or injured, in order to convey the facts of the
story accurately. However, there must be strong
editorial justification for the use of these images; they
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must be appropriately contextualized and they must
not be used gratuitously.

The passage of time is an important factor when it
comes to making difficult judgements about the
dissemination of graphic material. In the immediate
aftermath of an event the use of more graphic material
is normally justified to provide a reasonable illustration
of the full horror that occurred, although the
accompanying script is equally important in conveying
the reality of tragedy. However, as the story unfolds it
may become more difficult to justify the continued use
of such graphic material. When it comes to marking the
anniversary of an event or when considering it in a
contemporary historical context, it may again be
editorially justified to re-use it.

Disseminators of continuous (or rolling) news channels
should also consider the cumulative effect of the use of
graphic material upon the audience.

Licensees should normally request interviews with
people who are injured or grieving following an
accident or disaster by approaching them through
appropriate channels such as their immediate family,
friends, other relatives, advisers or relevant authorities.
Licensees should not:

e put the victims of such incidents under pressure
to provide interviews;

e harass them with repeated phone calls, emails,
text messages or door-stepping;

e stay on their property if asked to leave; and/or

o follow them if they walk away.

RULE 7.6: UNLESS THERE IS AN OVER-RIDING
PUBLIC INTEREST, LICENSEES MUST TAKE
CARE NOT TO REVEAL THE IDENTITY OF A
PERSON WHO HAS DIED OR VICTIMS OF
ACCIDENTS OR VIOLENT CRIMES, UNLESS
AND UNTIL IT IS CLEAR THAT THE NEXT OF
KIN HAS BEEN INFORMED ABOUT WHAT HAS
OCCURRED.

Generally, where people have died or are the victims
of an accident or an emergency or a violent crime,
licensees should be careful not to reveal their identity,
unless and until it is clear that next of kin has been
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informed. Any rare exception to this rule should be
justified by the public interest (as explained in the
guidance for Rule 7.2 on page 38.

If the information has been provided by a public and
legitimate news source (such as AFP or Reuters) and
the deceased is a famous or infamous public figure
(i.e. a Hollywood actor or international sports star)
licensees do not have any legitimate control over
whether the next of kin has been informed.

FUNERALS

Licensees should normally only record at private
funerals with the consent of the family. There must be
a clear public interest if licensees choose to proceed
despite requests for privacy (in the unlikely event that
licensees would consider it justifiable to do so).

REVISITING PAST EVENTS

Licensees should consider how to minimize any
possible distress to surviving victims and relatives
when they intend to examine past events which
involved suffering and trauma. This applies even if the
events or material to be used were once in the public
domain. The way this is achieved will depend on, for
example, the scale and location of the original incident.
Again, so far as is reasonably practicable, surviving
victims or the immediate families of the deceased
people who feature in the content should normally be
notified that they will feature in the content before it is
disseminated. Licensees should proceed against any
reasonable objections of those concerned only if there
is a clear public interest.
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RULE 8: INTERACTIVITY

CREATIVE MEDIA AUTHORITY

dyleldil) ;(8) 32l

If alicensee encourages its audience to interact, it
enters into a relationship of trust with the audience
irrespective of whether or not it charges them to
interact. To preserve this trust, licensees have a
duty of care to ensure the audience is not misled.

Interactivity between the public and content
disseminators has become an integral part of modern
society and can provide a valuable source of revenue
because it enables the public/audience to interact
either for free or at a cost. The route by which the
audience interacts includes, but is not limited to,
submissions by electronic means or
telecommunication services such as SMS and MMS,
telephone, email, internet chat services, and by post.
Interactivity includes, but is not limited to:

e submitting user generated content to the
licensee (i.e. content that the public has
created and submitted, such as text messages,
pictures and videos);

e invitations to register a vote by any means to
decide or influence the outcome of a contest or
to enter a competition; and

¢ responding to offers to purchase forms of
content, products and/or services (i.e.
teleshopping).

RULE 8.1: LICENSEES MUST MODERATE (I.E.
FILTER AND ENSURE COMPLIANCE WITH
THE CODE) ALL INTERACTIVE CONTENT
THAT IT DISSEMINATES.

Licensees are responsible for all of the content they
disseminate irrespective of whether they produced it or
it was sent to them by a third party (e.g. by members of
the public, an organization or in other forms of user
generated content). All content that has been
submitted by third parties must be considered,
complied and approved by the licensee before it is
disseminated to ensure that it does not contain
anything that might breach the Code.
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RULE 8.2: LICENSEES SHOULD NOTIFY THE
AUDIENCE OF ANY AND ALL RELEVANT
INFORMATION RELATING TO INTERACTION
CHARGES. SUCH INFORMATION MUST BE
CLEAR, DISPLAYED OR STATED
PROMINENTLY AND MUST NOT MISLEAD, FOR
EXAMPLE, BY LEADING TO UNREASONABLE
OR UNFORSEEN COSTS. THIS IS
PARTICULARLY IMPORTANT IF THE
INTERACTIVE CONTENT IS AIMED AT, OR
LIKELY TO APPEAL TO, CHILDREN

Charging the audience to interact with content may
provide a valuable source of revenue. However, in
terms of best practice, licensees should make
available to the audience the details of all charges
connected to invitations to interact. This approach is
designed to safeguard viewer trust and provide
adequate protection for those members of the
audience who pay to interact with licensees. It also
provides appropriate information upon which the
audience can make informed decisions as to whether
to interact or not.

Licensees should consider asking children to get
permission from whoever pays the telephone bill
before they interact and think about permitting them to
interact in other ways (i.e. through a website) to avoid
them incurring any costs.

Relevant information about how to interact with
licensees can be provided by a variety of means
including:

e on-screen text;

e averbal announcement; and/or

¢ via the licensee’s website (the audience should
be directed by the licensee to the website if this
option is chosen)

It is important that the information provided should
refer to the likely charges to be expected. Whilst it is
for licensees to decide how it should adopt best
practice in relation to interaction charges, the
requirement in the rule is clear; however it is
presented, the information should be clear and should
not mislead the audience.
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RULE 8.3: COMPETITIONS AND VOTING MUST
BE CONDUCTED FAIRLY. LICENSEES MUST:

(@) provide the relevant details of how the
competition or vote is to be conducted, including
all of the entry or voting options that are available
and the opening and closing times for when
participation is possible; and

(b) describe prizes accurately
A competition is an item of content in which the
audience is invited by the licensee to interact for the
opportunity to win a prize.

Voting is when the audience is invited to register a vote

(usually electronically by SMS or email) to decide or
influence, at any stage, the outcome of a contest such
as a singing or poetry contest (e.g. Million’s Poet).

It is vital that licensees draw up rules for the conduct of

each competition or vote that is run. In particular,
significant terms and conditions that may affect the
audience’s decision to interact must be stated at the
time an invitation to interact is disseminated. We also
advise that licensees make available, and inform the
audience where to find, the full terms and conditions
for each competition or vote that is conducted (for
example by putting them on their website).

It is important that the audience is not misled about the

nature of prizes. Licensees should therefore exercise
caution when describing prizes, and should avoid any
overly promotional references to benefits or qualities

that might be misleading such as “top of the range” or
“first class”. Additionally, if a licensee promotes a

competition where the prize is described as a particular

item or model (of, for example, a car) and an entirely
different model or make of car is provided to the
winner, it could cause significant distress and anger if
the prize the winner expected is different to that which
was promoted.

Such mistakes are easy to make, particularly in ‘live’
disseminated content, and can prove costly to rectify.

Please note: licensees must also ensure that all
competitions which appear in print i.e. in newspapers
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and magazines are approved by the relevant
government department prior to being disseminated.
This requirement does not apply to competitions
conducted by audio-visual media licensees (i.e.
television, radio, video on demand etc.)

RULE 9: ARRANGEMENTS
FOR FUNDING CONTENT
(INCLUDING
SPONSORSHIP AND
PRODUCT PLACEMENT)

sl (5)) & sanalls el 2o Yo Ll L] (i sl
(Cn// ctbl Cuun saaliall g w0 )

e ) ssiaall digai :(9) Bala
(a5 A 3_LEY) 9 Adle )

LA A

‘Funding content’ refers to any form of
relationship (whether it involves payment or some
other form of contribution to the licensee) that is
entered into between a licensee and a company,
business, service or person in return for some
form of involvement or relationship with the
licensee’s content. The most common form of
such funding relationships is generally in the form
of sponsorship and/or product placement.

The rules in the Code are drafted to provide for, and
encourage, commercial freedom and flexibility for
licensees when producing content in the region.
Consequently, content can be funded in a number of
ways. Whilst generally it might constitute more
established forms of sponsorship and product
placement, it could also be in the form of one or more of
the following:

e the provision of props that are necessary for a
production (where there is an agreement with
the props supplier that the products will be
featured i.e. it is subject to an ‘arrangement’);

o free flights from an airline (which eases
constraints on a production budget and therefore
has value to the licensee); or
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e advertiser supplied content (i.e. content that has

been entirely funded by a commercial entity).
Licensees may also come up with new ways for
funding content production that are different to those
described above. In such cases, licensees should
consider whether both the editorial and commercial
integrity of what they propose is sound and would not
conflict with the principles inherent in this rule.

THE FUNDING OF CONTENT FOR CHILDREN

Licensees should exercise extreme caution and be
able to demonstrate due care in accepting any form of
commercial funding in and around children’s content.
Whilst it is permitted, the CMA requires that particular
care is taken to ensure the appropriateness of any
products and/or services that are promoted to children.
In particular, please see the prohibitions in the
Guidance for Rule 9.5 on page 51 regarding product
placement in children’s content and the Guidance for
Rule 1 on page 2.

SPONSORSHIP

RULE 9.1: LICENSEES MUST RETAIN FULL
EDITORIAL CONTROL OF ANY CONTENT,
INCLUDING TRAILERS AND SUBSTANTIVE
PROGRAMME STRANDS, AND THE
SCHEDULING, PLACEMENT OR DISTRIBUTION
OF ANY CONTENT THAT THEY DISSEMINATE.
THIS INCLUDES CONTENT FUNDED IN PART, OR
WHOLLY, BY A THIRD PARTY. TO COMPLY WITH
THIS RULE, LICENSEES MUST:

(a) ensure transparency, so that audiences are not
misled about the existence or nature of any
funding relationship between the licensee and any
third party; and

(b) ensure that there is adequate editorial
justification for the inclusion of any promotional
reference to products or services provided by the
sponsor of the content or any other party

Sponsorship and commercial references must be
transparent and editorial integrity must not be distorted
for funding purposes. This is because the media acts
as a vital tool in educating, informing and entertaining
society. Licensees must therefore always strive to
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preserve the editorial integrity of content and should
not appear to have handed control of it to commercial
partners. In particular, any promotional references to
the products or services of a sponsor must be
editorially justified (i.e. the reason for any reference
must be editorially valid and not merely promotional
with no legitimate reason for being included).

Transparency is provided by ensuring the audience is
made aware of funding arrangements that are included
in content (i.e. commercial arrangements should not be
incorporated in a surreptitious manner).

“Substantive programme strand” means an editorial
item which has a legitimate reason to exist i.e. it
provides information to the audience on a particular
subject or range of subjects such as weather, business
or traffic. Such strands are usually brief (sometimes
only 5 seconds in length). However, because they may
be brief, any sponsorship credit should remain
secondary (i.e. there should not be more time
dedicated to the sponsorship arrangement than to the
editorial content).

RULE 9.2: SPONSORSHIP MUST BE CLEARLY
IDENTIFIABLE (I.E. BY REFERENCE TO THE NAME
AND/OR LOGO OF THE SPONSOR).

Sponsorship means an item of content that has had
some or all of its costs met by a sponsor. It is for
licensees to decide how they identify sponsorship
arrangements (to the audience). However, some form
of identification (either visual or aural) regarding the
funding arrangement must be in place so that the
relationship between the parties is clear. In particular,
with regard to audio visual content (notably television
programmes), this identification should normally be in
the form of one or more of the following:

e aseparate ‘sponsor bumper’ at the beginning
and/or during and/or end of the programme;

o Please note that any sponsorship
credits during programmes must be
brief, neutral visual or verbal statements
that identify the sponsorship
arrangement without giving undue
prominence to the sponsors/s.
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e integrated sponsor credits (i.e. the sponsorship
information is integrated with the opening
and/or closing credits of the programme); and

e the use of break bumpers going into and out of
the programme for each advertising break).

RULE 9.3: THIRD PARTIES THAT ARE NOT
ALLOWED TO ADVERTISE UNDER FEDERAL OR
ABU DHABI LAW (E.G. TOBACCO) ARE NOT
ALLOWED TO SPONSOR CONTENT DIRECTLY
OR INDIRECTLY...in some instances, when a
government permit has been obtained, there may
be exceptions to this rule (e.g. for medical
products).

Sponsorship is a form of commercial arrangement that
indirectly promotes products and/or services. It cannot,
and should not, be used to circumvent a statutory
prohibition (such as advertising tobacco) that is in
place either at a Federal or Abu Dhabi level. Licensees
must ensure they are aware of all Federal and Emirate
laws or obtain legal advice where necessary to comply
with all relevant legislation.

The prohibition in relation to indirect sponsorship is
important. It would not be acceptable to include the
branded colours or packaging of a well-known brand of
cigarettes in the hope that by doing so the prohibition
would be avoided. To do so would breach the Code.

RULE 9.4: SPONSORSHIP OF LINEAR AUDIO-
VISUAL NEWS AND CURRENT AFFAIRS
CONTENT IS GENERALLY PERMITTED. However,
licensees should consider carefully the
requirements in rule 5 of the Code (“Accuracy
and Impartiality”) and refer to the Guidance Notes
for more information before sponsored news and
current affairs content is disseminated.

The CMA is committed to building a sophisticated and
commercially viable media landscape in the UAE and
the Code is drafted to commercially enable licensees.
Therefore, the CMA considers that news and current
affairs programmes should be available for
sponsorship but licensees must accept that such
arrangements have the potential to cause conflict with
a news agenda (which has an obligation to remain
impartial and objective). Caution is therefore required
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by licensees in managing such sponsorship
arrangements and this caution is key to whether the
sponsorship of news and current affairs will be
successfully and appropriately implemented, or
whether it might require a more detailed set of
prohibitions in the future.

The sponsorship of news and current affairs content
brings with it a serious responsibility on the part of
licensees to ensure accuracy and impartiality. As a
conseguence, the relationship between a sponsor and
a licensee must not compromise the licensee’s
responsibility to provide accurate and impartial news.

Society places a great deal of trust in the truth of news
so it must never be compromised to suit the
requirements of a particular sponsor (i.e. to suppress a
story, change the truth or emphasis of a story or to
cast the sponsor in a more favourable light than is
warranted, fair or accurate).

Any licensee that wishes to enter into sponsorship
arrangements for news and current affairs content
should therefore consider the appropriateness of the
product, service or company to sponsor news and
current affairs content, i.e.:

e s the proposed sponsor often publicly involved
in newsworthy controversies that might render
its long-term sponsorship of news content
inappropriate;

e isthe proposed sponsor connected to a more
controversial company and its presence as the
sponsor indirectly highlights the additional, and
more notorious, company which the licensee
might not consider to be an acceptable
organization to be connected to its news and
current affairs content; and

e does the proposed sponsor have a public
agenda or ambition to control the licensee’s
news and current affairs output (or news in
general).
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In addition, licensees should:

e consider whether the sponsor’s presence in
and/or around news content should be
suspended if the sponsor becomes (at any
time) the subject of a significant news or
current affairs report or allegation;

e ensure that the arrangements for how the
sponsorship is to be conducted, and the
appropriateness of the sponsor, are approved
by the most senior editorial officer of the
licensee; and

e consider publicly declaring that the news they
provide is free from commercial influences.
This declaration should be available to the
audience (i.e. on the licensees’ website).

PRODUCT PLACEMENT

Product placement is the deliberate inclusion of or
reference to a product, service or trademark in
editorial content in return for payment or any other
consideration (i.e. it has some form of value) to the
content maker. It is an innovative form of content
funding that requires care in its implementation.

RULE 9.5: PRODUCT PLACEMENT OF
PRODUCTS, TRADEMARKS AND/OR SERVICES
IS PERMITTED (EXCEPT FOR IN NEWS AND
CURRENT AFFAIRS CONTENT) PROVIDED THAT
LICENSEES RETAIN EDITORIAL CONTROL AND
INDEPENDENCE, AND THE AUDIENCE IS MADE
AWARE OF THE FUNDING RELATIONSHIP/S IN
PLACE. Particular requirements apply to any use
of product placement in children’s content.
Licensees must refer to the Guidance Notes for
more information before they include any form of
product placement in children’s content. The
CMA will consider prohibiting product placement
in children’s content if the spirit of the Guidance
is not adhered to

Product placement can provide a valuable source of
revenue that enables or supplements the creation of
content. Executed sensitively and creatively, product
placement can seamlessly integrate with content in a
manner that does not (and should not) compromise the
editorial purpose of the content. In order to ensure that
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product placement is conducted correctly, there are
certain requirements that licensees should consider
prior to dissemination.

MAKING THE AUDIENCE AWARE OF THE
FUNDING RELATIONSHIP

It is appropriate that the audience knows when they
are viewing content that contains product placement.
Whilst the CMA does not intend to dictate to licensees
how they make the audience aware of product
placement, it does suggest that they consider
incorporating at least one of the following:

e a pre-transmission announcement at the
beginning of the content, that product
placement is included; and/or

¢ an end credit (in the credits at the end of the
programme) to inform the audience that it
featured product placement. This could be in
the form of a list detailing each of the products
or services that was included and, where
relevant, who provided them.

The CMA also considers that whichever form licensees
adopt to inform audiences of the presence of product
placement, they remain consistent in their approach.
By adopting a standardized approach, the audience
will quickly come to recognise and accept product
placement as part of their overall viewing experience.

INCORPORATING PRODUCT PLACEMENT IN
CONTENT

Licensees must carefully consider, and be in control of,
how they incorporate products in content by tailoring
and crafting content to seamlessly include a product in
the narrative or editorial, for example:

e adrama might require a very expensive and
unusual sports car for a villainous anti-hero to
drive. The licensee could receive money from a
car manufacturer to include their car in the
relevant scenes. However, in incorporating the
car, the emphasis of the drama should be the
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narrative, and characterization of the villain, not
the car. The car should therefore remain
secondary and, whilst it can on occasion be in
shot, it must not be featured in such a way that
its presence becomes ‘unduly prominent’.
(Please note: the car manufacturer could also
be the sponsor of the programme); or

o if flights are provided by an airline for a
television series production that requires a
location shoot in New York, the licensee can
include a brief shot of the plane in the content
and include a ‘thank you credit’ to the airline for
having provided the flights, in the content’s end
credits.

USING PROPS IN CONTENT (WHERE NO FUNDING
ARRANGEMENT EXISTS)

The legitimate use of props on the set of a drama (i.e.
a book, bicycle, car or coffee maker) or for illustration
purposes in a consumer advice programme is an
important way for licensees, who cannot find funding
partners and have limited production budgets, to
support content creation.

Therefore, if a licensee acquires props for use in
content that have a strong editorial purpose for being
included or referred to - and there is no funding
arrangement in place - this is not product placement.
However, if a product is featured too prominently or for
too long it might become ‘unduly prominent’ and
breach Rule 9.6 of the Code. Please see the guidance
for Rule 9.6 on page 54.

Licensees can provide a basic and brief text
acknowledgement to the prop/s provider/s in the end
credits of the content.

PRODUCT PLACEMENT IN CHILDREN’S CONTENT

Product placement in children’s content is permitted
and can provide licensees with a valuable source of
income to invest in quality Arabic children’s content.
However, children are particularly vulnerable members
of society and licensees have a duty of care to protect
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them from products and/or services that have the
potential to cause them harm or which are
internationally recognized as inappropriate for inclusion
in content made for them. This includes, but is not
limited to:

e medical products;

e products that are high in fat, salt and sugar
(“HFSS”) (e.g. chocolates, sweets, fast food,
soft drinks); and

e cosmetics (e.g. skin lightening products, hair
dyes and colourants);

The CMA will periodically assess how product
placement in children’s content is conducted to
ensure that the protection and safety of children
is at the core of licensees’ conduct. Licensees
are also urged to read the Guidance for Rule 1
(The Protection of Children) at Page 2 of this
document.

RULE 9.6: UNDUE PROMINENCE MUST NOT BE
GIVEN TO A PRODUCT OR SERVICE WHETHER
POLITICAL, CHARITABLE OR COMMERCIAL
UNLESS EDITORIALLY JUSTIFIED OR THE
SUBJECT OF A FUNDING ARRANGEMENT
Undue prominence occurs when too much time or
focus is given to a product or service in (audio-visual)
content. It may result from:

¢ the inclusion of, or reference to, a product or
service (including company names, brand
names, logos) in content where there is no
editorial justification; or importantly

e the way in which a product or service (including
company names, brand names, logos) appears
or is referred to.
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RULE 10: ADVERTISING

This section applies to all forms of advertising
disseminated by licensees. Advertising is the
promotion of products, including goods, services,
companies or ideas or any combination of these
(whether paid for or not) by an organization or
individual. Advertising primarily takes the form of spot
advertising in broadcast media and display and
classified advertisements in print but is not confined to
these forms. (Please note: for guidance regarding
arrangements for funding content production (including
sponsorship and product placement) please refer to
the guidance for Rule 9 on page 46).

The audience views advertising content as an integral
part of everyday culture: a source of information and
often entertainment. However, the acceptability of
advertising relies heavily on trust so consumer
protection and social responsibility are at the heart of
the rules in this section.

Rule 10.1: Licensees are responsible for ensuring
the compliance of all advertising before it is
disseminated, taking into account:

e the content of the advertising;

e where and when it is to be disseminated;

e the likely profile of the audience, and in
particular whether the audience contains
children; and

o the type of content that it is to be
disseminated in, around or both

The objective of rule 10.1 is to reiterate to licensees
that advertising content, produced by third parties, is
the responsibility of licensees if they choose to
disseminate it.
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RULE 10.2: ALL FORMS OF ADVERTISING MUST:

e belegal, decent, honest and truthful;

e not contain messages of a political or
controversial nature;

e beprepared with asense of responsibility
towards the audience and towards wider
UAE society;

o fully consider and be respectful
religion and different cultures; and

e not use subliminal techniques

of

The objective of rule 10.2 is to ensure reliable
standards in advertising in accordance with both the
expectations of consumers and internationally
recognized good practice. It is also important for
licensees to accept that in addition to having to comply
with the Code, advertising must also comply with any
applicable Federal and Abu Dhabi laws to ensure
compliance with the law.

‘Subliminal’ means brief aural or visual messages that
are below the normal threshold of perception. This
reflects concern that whilst the audience might not be
aware of a ‘subliminal’ message they could
nonetheless be affected by or respond to it. The use of
such techniques is therefore forbidden.

RULE 10.3: ADVERTISING MUST BE CLEARLY
(ILE. VISIBLY AND/OR AURALLY) SEPARATED
FROM EDITORIAL CONTENT

In audio-visual content, advertising and teleshopping
should be distinguished from editorial content either
visually or aurally. This means that there should be
some recognisable indication, to the audience, as to
the separation between the two. Some licensees may
wish to use a ‘break bumper’ which clearly states
“advertising”. However, some licensees may consider
that it is sufficient to separate the end of a programme
and the start of an advertising break by inserting an
item of programme promotion (generically referred to
as a promo). It is for licensees to decide how best to
provide adequate separation between the two types of
content provided it is clear to audiences.

In addition, advertisers must have no influence on
licensees’ editorial content or the way in which it is
scheduled.
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RULE 10.4: ADVERTISING MUST NOT CONTAIN
ANYTHING, OR BE SCHEDULED OR PLACED IN
SUCH A MANNER, THAT IS LIKELY TO CAUSE
SERIOUS AND/OR WIDESPREAD OFFENCE

Consumers receive advertising in a very different way
to how they receive editorial content. This is because
they generally choose what editorial content to
consume but generally have no control over what
advertising content they are subjected to. In addition,

licensees could rarely argue that any offence caused in

advertising was ‘in context’ or ‘editorially justified’
because it would be very difficult for a licensee to
argue that an advert which contained offensive or
harmful content had a legitimate purpose other than to
prompt or shock the audience into buying a particular
product or service.

The only legitimate exemption to the above would be in

the case of public service advertising which might
deliberately use shock tactics to enforce an important
public health message (such as promoting the use of

seat belts or awareness of carbon monoxide poisoning

in the home). Licensees should still consider the
appropriate scheduling or placement of such public
service advertising particularly in relation to a likely
child audience.

Offence could be caused if advertising contains
content that:

e could cause physical, mental, moral or social
harm to children or implies that children are
likely to be ridiculed or are inferior to others if
they or their family do not use a particular
product or service;

e islikely to be in breach of generally accepted

moral, social or cultural standards including, but

not limited to, religion, culture, race, disability
and human dignity;

e contains anything that condones or is
reasonably likely to provoke or encourage
racism, or anti-social behavior;

e s disrespectful towards the cultural identity of
the UAE, Arab culture, customs and heritage;
or
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e isinappropriately scheduled during a particular
period of time (i.e. during Ramadan) or at the
wrong audience (i.e. around content made for
or aimed at children where the product is
unsuitable to be targeted at them).

RULE 10.5 ADVERTISING MUST NOT ABUSE THE
TRUST OF THE AUDIENCE OR MISLEAD THEM
THROUGH INACCURACY, AMBIGUITY,
EXAGGERATION OR OMISSION. THIS INCLUDES
THE FINANCIAL TERMS UNDER WHICH
PRODUCTS OR SERVICES ARE OFFERED.

Advertising must not set out, through intention or by
default, to abuse the trust of the audience. Nothing
should be included in advertising which could give an
exaggerated or misleading impression of a product or
its alleged performance. In particular, if fantasy is used
as a creative treatment special care is required to
ensure that the true nature of the product or service is
accurately reflected. This is especially important for
advertising aimed at children.

Any financial terms under which products or services
are offered should be clear, not mislead the audience
and should provide them with the necessary
information to make an informed decision about their
choice/s.

RULE 10.6: ANY PRODUCT THAT REQUIRES A
LICENSE BY LAW TO ADVERTISE (INCLUDING,
BUT NOT LIMITED TO, MEDICAL PRODUCTS)
MUST ONLY BE ADVERTISED IF A PERMIT FROM
THE RELEVANT AUTHORITY HAS BEEN ISSUED.

The Code is clear that licensees should ensure that
[any] disseminated content “conforms with all relevant
legislation...” With regard to advertising, it is
particularly important from a consumer protection point
of view, that licensees ensure they are aware of all
Federal and Emirate laws or obtain legal advice where
necessary to comply with all relevant legislation.

RULE 10.7: LICEENSEES MUST ENSURE THAT
THEY DO NOT DISSEMINATE ANY ADVERTISING
FOR PRODUCTS OR SERVICES THAT ARE
PROHIBITED FROM ADVERTISING UNDER
FEDERAL OR ABU DHABI LAW E.G. TOBACCO.
THIS INCLUDES ANY SURREPTITIOUS
ADVERTISING FOR SUCH PRODUCTS.
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* CREATIVE MEDIA AUTHORITY

Licensees are responsible for ensuring that all
products and services they accept advertising for are
permitted to advertise under Federal and Abu Dhabi
law. Failure to do so could result in criminal
prosecution. Advertising should therefore comply with
all relevant and applicable Federal and Abu Dhabi laws
and should take due care not to omit anything that the
law requires to be included.

An advertisement for an acceptable product or service
may be unacceptable if its effect would be to
surreptitiously publicise directly or indirectly an
unacceptable product or service. This will depend on
whether the advertisement contains any visual or aural
reference to the brand name or trade name of an
unacceptable product/service, logo, trademark, theme
music, slogan or copyline commonly associated with
the unacceptable product/service or any advertisement
for it.

RULE 10.8: INDIVIDUALS SHOULD BE
PROTECTED FROM INFRINGEMENTS OF
PRIVACY AND SHOULD NOT NORMALLY BE
PORTRAYED, CARICATURED, IMPERSONATED
OR OTHERWISE REFERRED TO IN ADVERTISING,
WITHOUT THEIR PERMISSION BEING OBTAINED

Living individuals should be protected from
unwarranted infringements of privacy and care should
be taken to avoid any reference in advertising to a
deceased person which might offend or upset the
deceased person’s surviving relatives, or the audience.
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